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: A Small Package of Cough Drops 
and One Pound of Jelly Beans 


both wrapped on the same machine 























Model 33 


Capable of handling many sizes, or one size, with timed to synchronize with the machine’s operation. 
equal efficiency at speeds of 60 to 80 per annie. Continuous steady operation for the machine— 
nder gt a at speeds to 125 per changing from size to size as production warrants. 
minute are developed. (The machine can be changed from size to size in 
Model 33 can be handled in any packaging line with five minutes’ time. It is not a matter of adjust- 
automatic hook-up. Each package regardless of ability, simply a definite exchange in equipment, 
position upon entering the machine is automatically exactly built for the package to be wrapped.) 
Perhaps in your plant the daily total of packages, hand wrapped, warrants the 
installation of an automatic machine (possibly a group of your odd sizes), but 
this total may be the combination of two or three, sometimes more, sizes. 
Separately they do not warrant individual wrapping machines 
for each size, but in combination you could make a large saving 
over hand wrapping. 


If so, we have an interesting message for you. 
For Particulars 





Mail sizes or sample packages with brief description 


TO 


BATTLE CREEK WRAPPING MACHINE COMPANY 


Manufacturers of Automatic Wrapping Machinery 


See our Data 
BATTLE CREEK, MICHIGAN PACKAGING CATALOG 


London Office: C.S.duMont, Windsor House, Victoria St., Westminister, $.W.I. 
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Properly packaged food 


products are being 
shipped to all known 
points of the world today 
--protected by KVP papers. 
Whether your product is 
one with an aroma or fla- 
vor to be maintained or 
guarded against foreign 
odors and tastes--or is 
wet, damp, dry, or greasy 
«we have a_ protective 
paper for it. 


Our modern, fully equipped 
research laboratory, in the 
hands of experts is at your 
service at all times to aid you 
in the selection of the proper 
protective wrapper for your 


product. 





Kalamazoo Vegetable Parchment Co. 
KALAMAZOO, MICHIGAN 
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HE front cover il- 

lustration on this 
issue 1s furnished 
through the courtesy of 
the Pro - phy - lac - tic 
Brush Co. A descrip- 
tion of the packaging 
methods in use by this 
company appears on 
page 36. 


HAT may be ex- 

pected in colors 
and patterns as applied 
to decorative papers is 
presented on page 29 as 
the opinions of various 
manufacturers in this 


field. 


“COLOR Trends in 
Packages” 1s the 
title of a series of three 
articles, the first of 
which will appear in 
the September issue. 
The author, George 
Rice, discusses the sub- 
ject from personal ob- 
servations and experi- 
ments as well as from 
opinions obtained in 
the trade, with a view 
toward its practical 
application. 
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At the Request of the Builders .. . 


A Factory Superintendent Made a Special Trip to Witness 
the Shop Test of an “Adjustable” Packaging Machine 


He found it adapted to 
two sizes—each of the 
same cross section, and 
varying only in one di- 
mension. 


‘**] laughed in my sleeve,”’ 
he said afterwards; be- 
cause he had already seen 
a ‘National’? machine 
which had been in pro- 
duction for some years, 
on four sizes—each vary- 
ing in all three dimen- 
sions. 


The packages varied from 
20 ounce institutional to 
344 ounce household 
packages, containing 13 
different flavors. 

















Few Packers Specialize on 
one product and size or style 
of container. Do You? If 
not, you should certainly 
know the facts about the 
“National” line of stand- 
ardized, interchangeable 
packaging units, in which 
“Adaptability” is our key- 


note. 


# iii ai __| 
NATIONAL PACKAGING MACHINERY CO. 


477 WATERTOWN ST. 
August, 1929 


NEWTONVILLE, BOSTON, MASS. U. S. A. 
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PIONEERS IN PACKAGING MACHINERY SINCE 1897 





Pat. 1177169 PAT. 1179448 
1177719 1218683 
1291074 " 1463627 
1315737 =" =: 1486598 
1315739’ 1515311 
1315740) 4 =”)—- 1543943 
1384844 " 1621516 
1425997 " 1627920 
1438252, =” =: 1628596 








OTHER PATENTS PENDING 





Illustrating Further 
OUR STRONG PATENT POSITION 
on Cartoning Machines 


JUST as Edison, Wright, Marconi and Lee DeForest have pioneered in 
their respective fields, so has the F. B. Redington Co. pioneered in the devel- 
opment of cartoning machinery. This has resulted in an unusually strong 
patent position, as revealed by the patent plate shown above. 


To illustrate this further, we submit below four of our patent claims 
from U. S. Patent No. 1,177,719. 


54. In combination a device for holding a while both ends thereof are open, and means for 
carton and mechanism for tucking in a plurality | closing said carton, and tucking in end flaps at 
of flaps for closing said carton. both ends thereof. 


68. In combination, carton closing means, & 80. In combination, means for filling a carton 
chute or guideway and flap tuckers at opposite having end flaps at opposite ends thereof, and 
side of said guideway. means for tucking in said end flaps along side 
79. In combination, means for filling a carton |! walls of said carton. 


Purchasers of Redington Cartoning Machines realize the value of such 
a patent position and the ability of the F. B. Redington Co. to protect, in 
writing, users of its machines against patent infringement. 


One of a number of ee a ggg vd dealing 
with patents owned by the F. B. Redington Co. 


REDINGTON wack 


“Precision Engineered’’ 





for Cartoning—Packaging—Labeling—Wrapping 





F. B. REDINGTON CO. (Est. 1897), 110-112 South Sangamon St., CHICAGO, U.S. A. 
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HE perfection, character and subtle charm of your prod- 


ucts are weakened unless they are presented in a 


manner to attract the eye. In this day of mer- 
chandising, visual appeal is most important. 
With the correct container this atten- 


tion is secured. 


From pens to powder, from pills to perfume, 
BURT has been designing and making 
containers to forcibly bring these 
products out from the maze 
of inferior or medi- 


ocre containers. 


Let BURT assist you in selecting the 
container. Select a product from 
your line, send us a sample 
and we will create a box 


especially for it. 


F-N- BURT 
COMPANY :Ltd. 
BUFFALO, NY: 
Manufacturers of 
Fine Set-Up 


Paper Boxes 




















ACKAGE designs in the Modern Art require exceptional skill in 

their creation. Indifferently done—the designs are nightmares. 
Effectively done—the results are distinctly successful in produc- 
ing pleasing, vivid and lasting impressions. 











Re 


Why not consult BURT if a veteran design is to be modernized or a new 
series of containers launched. BURT’S package experts are backed by 35 
years of education and experience. They understand the commercial in- 
fluence of art and they use it to popularize and sell your goods. 


Daan! < 


F-N-BURT COMPANY: Ltd. 


BUFFALO, N-Y: 
Manufacturers of Fine Set-Up Paper Boxes 


BURT DESIGNS o® CREATIONS 





Win the Battle for 
Attention with 


Cellophane! 


Sparkling, transparent Cellophane has proved 
its value in making holiday specials stand out 
on the dealer’s counter. 

This modern wrapping not only beautifies but 
protects from dust, handling and general shop- 
wear. It keeps the product at its best always. 

Consider Cellophane, either transparent, col- 
ored or embossed, for gift packages. And not 
only on gift packages but for year ’round sellers. 

Write for samples of Cellophane today. 


Du Pont Cellophane Co., Inc., 2 Park Avenue, 
New York City. Canadian Agents: Wm. B. 
Stewart & Sons, Limited, Toronto, Canada. 
OU PONT 
CELLOPHANE 


(We carrorano cone 


‘Cellophane 


*Cellophane is registered trademark of Du Pont Cellophane Company, Inc., to designate its transparent cellulose sheets and films, developed from pure wood pulp (not a by-product) 
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” does the work 
of from 12 to 14 
people” 





UTTING costs and improving the 
product are the two major ob- 
jectives of every creamery executive. 


In the print room Automat tub cutters, 
printers and wrappers and cartoners 
will help you reduce costs andimprove 
the appearance of your cartoned 
product quicker and better than any 
other method now known to the trade. 


Our engineers are widely experienced 
in suggesting money-saving ideas. It 
will cost you nothing—not even obli- 
gate you—to talk to them. Write us. 


THE AUTOMAT 
MOLDING & FOLDING Co. 


PRINCIPAL OFFICE AND FACTORY 
16-20 Broadway - - Toledo, Ohio 


a — ~+TTPrerama err WES 
SALES & SERVICE OFFICE 7-464 8 O).7 02.6 Oe canes 0 tendce cnvice 
- See 


172 Chambers Street [WRAPPING ¢ CARTONING Foo MENT 306 © | B ildi 
NEW YORK CITY & LOS ANCELES 
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OR protecting print 

butter there is nothing 

like Paterson Genuine 
Vegetable Parchment. 


Insoluble . . . moisture 
has no effect on it. Odor- 
less and tasteless .. . it 
imparts no flavor to the 
butter. Greaseproof ... it 
keeps out all contamina- 
tion. 


Butter makers every- 
where recognize it as the 
one safe, sure wrapper. 


If you are interested in the 
packaging of moist food prod- 
ucts, write for samples of 
Paterson wrappers, brilliantly 
printed in Paterson fast- 
color inks. 


Paterson Parchment Paper Company 


Original Makers of Genuine Vegetable Parchment 
PASSAIC, NEW JERSEY 
Chicago San Francisco 
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. being weighed 


Canepa Macaroni on “EXACT WEIGHT” SCALES 














Positive Weight Control 


ECAUSE of the extreme accuracy and 
speed of “EXACT WEIGHT” SCALES, 


because of their simplicity and adaptability to 

so many different manufacturing processes, v} the 
“EXACT WEIGHT” SCALES are today as- VCAC, 

sociated with the packaging of literally hun- 

dreds of famous American products * * * They 

eliminate overweight. They give positive weight 

control, even in the hands of unskilled labor. 

They are rapidly recovering packaging losses 

and establishing new standards of packaging 

efficiency. 


a ee le Es EE Ie 





Let us tell you why “EXACT WEIGHT” 

SCALES have been selected by so many 

leaders in industry. A post-card brings 
the complete story. 


The E Weight Scale Co. . P 
our eb hciniaed = mcaree SCALES 2:5 
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If a twenty-four hour shift means 
anything at all—it means there is 
a big demand for Hummel & 
Downing Shipping Cases—behind 
this demand must be the funda- 
mentals producing it. 


Hummel & Downing Shipping Cases are 
serving in many fields as only an honestly 
and conscientiously built case can—pride 
in our work and the work of our products 
is the foundation of our business. 











20 Mule Team 
BORAX 


‘Packaged by 
PNEUMATIC 
MACHINERY 





he modern 


IN MASS PRODUCTION 


AMERICA’S LEADERS 

















C. B. ZABRISKIE 


Vice President and General Manager, Paciric CoasT Borax Co. 


““Many manufacturers are today increasing their margin of profit 
by cutting manufacturing costs through more efficient production. 
Packaging machinery has been a valuable aid to this end and, 
in our own plant, we employ Pneumatic Machines to help us keep 
our packaging costs down to the absolute minimum and to turn out 
our packaged product at a speed to keep pace with our volume.” 


way to increased 


profits/ 


Tue present day manufacturer is awakening to the fact 
that increased profits can be obtained through better pro- 
duction as well as through increased sales. 

In these days of large volume selling, packaging is just 
as much a part of your production as any other process in 
your plant. America’s leaders in mass production realize 
this fact, and the majority of them today are using Pneu- 
matic Packaging Machines as the most efficient, speedy 
and economical method of handling this work. 

The Pacific Coast Borax Company bought their first 
Pneumatic Scale Machines ...10 of them... in 1904. 
These machines demonstrated their labor, time and money 
saving abilities so effectively that since that time, the Pa- 
cific Coast Borax Company has bought 24 more Pneumatic 
Machines, as their needs increased, to keep the efficiency 


of their packaging operations up to the level of the rest of 
their production. 

The story of Pacific Coast Borax Company is also the 
story of the Great Atlantic and Pacific Tea Company, 
Lever Bros., Kellogg Company, Tetley’s Tea, Colgate, 
Cream of Wheat, and many other companies of equal 
importance. They differ only in the number and types 
of Pneumatic Machines they use. 

The Pneumatic System of Packaging Machinery in- 
cludes 70 different machines designed to meet the pack- 
aging requirements, dry or liquid, of any manufacturer, 
no matter how small or large his production may be... 
The Pneumatic System of Packaging Machinery is fully 
described in a 64-page book. We shall be glad to send 


executives a copy. Write for it. 


THE PNEUMATIC SCALE SYSTEM 


of PACKAGING MACHINERY 
ay .... for every packaging purpose - dry or liquid 





PNEUMATIC SCALE CORPORATION, LTD. * NORFOLK DOWNS, MASS. 


Branch offices in New York, 26 Cortland St.; San Francisco, 320 Market St.; Chicago, 360 No. Michigan Ave.; Melbourne, New South Wales and London, England 
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“THERE is beauty and freshness in these 

Ribbonettes that attracts—that is 
colorful and modern. They harmonize and 
belong with your package instead of being 
merely something to tie it. 


Ribbonette gives that final touch which 
transforms an ordinary package into the 


unusual package--into the gift package. 
RY these samples on 
your package or ask for The cost? No more than other mate- 


samples in your own colors. rials—less than some. And Ribbonette is 
not a dead expense. It pays its way by 
identifying and advertising your goods. 


CHICAGO PRINTED STRING CO. 
2322 Logan Boulevard, Chicago, Il. 
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CUSTOMER SATISFACTION 





business house is an institu- 

tion when it reaches a high 
average of constant satisfaction to 
its customers. 


No one customer nor one perform- 
ance is entirely responsible for this. 
It is the net result of all employees 
working in earnest for the buyer’s 
interest. 


That the Hartford City Paper 
Company as an institution is on 
the right track is proven by our 
success In providing our customers 
with protection and quality. 


Specializing in Glassine, plain 

and embossed; Greaseproof and 

Manifold papers, 124% to 650 
pounds; also Die Cutting. 


HARTFORD CITY PAPER COMPANY 


NEW YORK OFFICE CHICAGO OFFICE 
1001 WOOLWORTH BLDG. HARTFORD (T I Y, IND. 618 FIRST NATL BANK BLDG. 
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YOUR WRAP 


BRIGHTENS 


F BRICHTE 
ROLL lear 
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‘THE incrustation of gold on gifts 
has always been the goal and in- 
spiration of mankind. 


The finest artisans the world has 
produced were gold-workers. 


Today, also, when gift packages are 
in mind, the ultimate in decoration 
is always the use of gold. 


Your wraps embossed with Brighten 
Roll Leaf will be at once an inspira- 
tion to your sales force—a beckoning 
light to the prospective purchaser. 








H. Griffin & Sons Company _ 


Chicago New York Boston 
701 S. Dearborn St. 75-77 Duane St. 99 South St. 


Sheridan Machinery Co., Ltd., of London, 
Agents 





Gentlemen: 
Please send me further samples of embossed wraps together with ad- 
dresses of the producers of wraps with Brighten Roll Leaf. 
Name 
Address 


Person 











Prepared by 
Service Department 
*“Modern Packaging”’ 








HOW MANY HANDS 
TO MAKE A PACKAGE? 


T once took ‘‘Seven Tailors to Make a Man’’—but now 
we know a lot different. 


How many of you packagers are still figuring that archaic 
way with your packaging problems? 


Peters Carton Formers & Liners (one machine) and Peters 
Folders, Closers & Sealers (one machine) eliminate those 
hands that so futilely try to give you production. 


Why not call in a Peters Engineer—no obligation involved. 


CARTON FORMERS AND LINERS; 
FOLDING, CLOSING, WRAPPING 
AND SEALING MACHINES 


| Pg PETERS MACHINERY COMPANY Ke 
GENERAL OFFICE AND FACTORY 4700 RAVENSWOOD AVE 

ZEN CHICAGO.U.S.A JON 

13 
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rong acme, for examp! 


Of interest to all executives who have 


le, the 


peacefully 
reposing in 
a glass jar 
— more on 
exhibition 
than on sale 


Always within e. 
reach of the com 


purchaser 


a product which might be given a fresh 


sales impetus through a modern form 


of wrapping. 
xv. 

HE“ weak-sister” of a line can frequently 

be made a “ leading lady” merely by the 
proper make-up. Compare, for example, 
the old-time lemon-drops with the modern 
package of fruit drops. The one “reposed” 
in a glass jar, high up on the dealer’s shelf 
—more on exhibition than on sale. The other 
is always within easy reach—always ready to 
catch the easy-going nickel. 


This is a good example of how the right 
type of package can give a slow-moving 
staple a fresh sales impetus. 


It has been our privilege, during the past 
25 years, to work with America’s leading 
package goods manufacturers in the creation 
of packages that sell—and to provide the 
wrapping machinery necessary to large-vol- 
ume production. Today, the leading brands 


of fruit-drops, confectionery, soap, cereals, 
cigarettes, crackers, chewing-gum etc., are 
wrapped on our machines—over 100 million 


packages per day. 


Have you a product which you would like 
to place abreast of the large-volume leaders? 
No matter how different it may be, bring 
it to us—an organization which has built 
machines for wrapping such difficult prod- 
ucts as small yeast-cakes, soft layer cakes, 
brittle sticks of chewing-gum, bouillon cubes, 
etc., is more than likely to have the resource- 
fulness necessary to provide a machine to 
fill your requirements. Solving problems 
built our business! 


PACKAGE MACHINERY COMPANY 
Springfield, Massachusetts 
New York: 30 Church Street Chicago: 111 W. Washington Street 
London: Windsor House, Victoria Street 


Va 


“PAC KAGE WEVOTTIN TG COM PANY 
— OverL90Million Packages per day are wrapped on our Mach ines 
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PLAN YOUR CHRISTMAS PACKAGING...NOW! 


for DE[UXE GIFT BOXES 


N. othing Takes the Place of 
GENUINE KERATOL 


asa cover~stock-. 









A Gift Box for Pearls 
made in the form of 
a book—covered with 
@ two-toned line grain 
KERATOL by Arrow 
Manufacturing Com- 
pany, Hoboken, N. J: 








The undeniable charm of a KERATOL for Cases containing 
covered container helps sell its contents. Jewelry » Watches 

} Silverware + Rings 
Its attractive appearance adds to the Perfume + Cosmetics 


Pen and Pencil sets 


value of the gift it adorns and protects. ,; 
Toilet sets +» Pipes 


Obtainable in a wide range of qualities, Candy +» + Cutlery 
Send for as easily workable as paperor leather,can be or Similar Gifts + + 
samples and embellished with gold-stamping, emboss- 
; ; i finished with trad me or trademark use 
information ing orlinished with trade name ortradema 


on box makers 

equippdto THE KERATOL COMPANY 

supply your the hideless leather 
P SOUTH and VAN BUREN STS. 

needs. NEWARK, NEW JERSEY 
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100” AUTOMATIC 


This Standard Sealing Unit in the plant of John B. 
Canepa Company, Chicago, Illinois, manufacturers 
of “Red Cross Macaroni” seals their corrugated cases 
without the aid of any labor whatsoever. 


Write our Engineering Department 


if you have a sealing problem See our Data 


AGG OR OUEVGUE 


MAiILLER SEARLES, INC. 
135 Fremont St. CHICAGO, ILL. 
San Francisco, Cal. 208 West Washington St. 
JOHN F. WILLARD & SON Cc. S. du Mont 
335 E. 4th St. 


Windsor House 


Los Angeles, Cal. Victoria Street, S.W.I. 
. SEALING EQUIPMENT CORPORATION fenanin Srvaete $9.1 
Rawson Street and Queen’s Blvd., LONG ISLAND CITY, N. Y. 
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BOX 
POWER 


The main reason for box or package coverings 
is to create sales of merchandise. 


Specialty Papers by Dejonge give more than 
mere appearance to boxes; more than beautiful 
colors and unique designs. They give BOX 
POWER .. . . attention compelling selling 
power! 


Send in the coupon below for the latest Dejonge 
sample book showing Specialty papers by 
Dejonge which assure BOX POWER. 


NEW YORK (@@z) CHICAGO 


PHILADELPHIA 


LOUIS DEJONGE & Co. 











COUPON 











Louis Dejonge and Company, Dept. C., 
69 Duane Street, New York City. 


Kindly send me sample book No. 215 R 























ee =Srlc ett“(“‘(‘WULTLTLULULUCrR 
These boxes of unusual beauty 
will give you a Christmas 


Package that is unique--- 











OW much better to offer 
your products in a con- 
tainer that promises much 


reuse after the contents have 
New England hand decorated 


vanished. 
wooden boxes will give your 


All colors, shapes and sizes— products added Christmas 
send for samples. Appeal. 





NEW ENGLAND BOX CO. 


‘GREENFIELD, MASS. 
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Constructed on true engineering lines 
with r einforcements AE the points of greatest stress. Light 


in weight to save postage, but ready to stand the twist, bend and terrific 


crush in the mail. 

Ease and rapidity of handling, perfected sealing methods and patent 
metal clasps, the elimination of wrapping, tying and sealing with tape and 
labeling make for greater economy. Excellent appearance creates the right 
impression. Your merchandise or catalogs will travel safely in Ma/fon 
containers. All kinds for all postal shipping. Send for sample kit and catalog! 


Ma/on 


Modern Mailers 


The Mason Box Company, Attleboro Falls,Mass. 


Se 
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OEL—and cheerful warmth; 

bespeaking an age-old thought 

in the Spirit of Tomorrow. Let 

Whiting-Patterson Papers, on your 

packages, express the hospitality 
of this Xmas. 


WHITING-PATTERSON CO., INC. 
New York and Philadelphia 


Swigart Paper Co., Chicago L. P. Cheever, Boston, Mass. 
Walter J. Willoughby, Inc., San Francisco, Cal. 
Springfield Glazed Paper Co., Chicago 


The John Leslie Paper Co. Paper Sales, Ltd. 
Minneapolis, Minn. Toronto, Canada 
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Bring Production Up to 1930 with 
FERGUSON PACKAGING MACHINERY! 


You want to cut costs; you want to save labor and 
conserve floor space. In short, you want your produc- 
tion methods to be as efficient as the year 1929-1930. 


Large and small manufacturers of every type of prod- 
uct have found that the installation of _Ferguson 
Packaging Machinery has brought their plants up to 
the automatic-production standards of this progressive 
age. In every instance it improves the package, saves 
labor costs and widens the market. Ferguson builds 
a type of machine for packing ‘everything from a 
cleaning powder to a delicate light bulb, and brings 


profit to any size plant. 


Consult a Ferguson Engineer, Free 


This Ferguson Machine 

has been packing Sani- 

Flush for the Hygienic 

Products Co. of Canton, 

Ohio, for two years. It 

displaces three men, 
makes a great saving in floor space, packs 60 
boxes per minute, and has given entirely satis- 
factory service. 


‘L:Feréuson Gmpany 


JOLIET;- -\-ILLINOIS 
ques ST.LOUIS — w YORK LOS ANGELES eum JFo 


Modern Packaging 























Pe) 
ei : 














: <4 ahs 
y 
hs Me 
wey 
a 
ae . 
it 
Fi 
ee 


Sal ietiesnninunscieeieomen 








t 


[PINE SPRAY UNIFOIL|| © 


@ ‘A Lovely Dress for your 
Holiday Goods”’ 


SHEETS 20x30: INCHES 


|} Bight: other’ Christnias Designs : 


to Choose From 
* SAMPLES ON REQUEST. 


| REYNOLDS METALS Co. 


. INCORPORATED 
f  LOUISVILLE, KY. 








22 FIFTH AVE; SOO HOWARD ST. -. 
NEW YORK... SAN FRANCISCO. 
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FAVORABLE PUBLIC OPINION 


ut rhe 
Sy : why 


A reputation for properly packaged goods 
creates favorable public opinion and is an 
invaluable asset. 

Why not acquire this reputation for your goods 
by using CENTRAL WAXED PAPER COMPANY 
WAXED PAPERS? 


We have a grade of paper for every use and 
purpose. ; 

Our Laboratory will be glad to make tests to 
determine whether waxed paper would be ad- 
vantageous for you to use and recommend the 
most economical grade and the proper way for 
‘you to use it. Write today for samples and 
complete information. 


CENTRAL WAXED PAPER COMPANY 
96539 W. Taylor Street CHICAGO, ILLINOIS 
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This combined Weigher 
and Filler will handle 
100 packages per minute. 
Easy to change from one 
weight of package to 
another. 


STANDARD 
22 


)  vicsies you pack in cartons, 


cans, paper or burlap bags, envelopes or cotton sacks, 
Hoepner can help you speed up production. 


There is a limit of speed at 
which any material flowing 
by gravity can be weighed 
with maximum accuracy. 
Hoepner utilizes this princi- 
ple in each single unit. In- 
creased production is obtained 
by combining into one ma- 
chine as many of these units 
as are necessary to get any 
desired output. No attempt 








is made to hasten the tiow of 
material beyond this most ac- 
curate rate of speed. 

If you have a dry-filling, 
packaging or bagging prob- 
lem, send us a sample of your 
package and material and a 
brief outline of your require- 
ments. There is a Hoepner 
exactly suited to your pack- 
aging needs. 


Our EXPERIENCE 
has helped many others 
to weigh, fill, seal or sew 
at increased speed and at 
lower cost. It is at your 
service, with no obliga- 
tion, of course. Put your 
problem up to Hoepner. 


HOEPNER AUTOMATIC MACHINERY CORP. 
“Designers and Makers of Automatic Weighing and Packaging Machinery 
1400 West Avenue, Buffalo, N. Y. 


HOEPNER 


OR  THILRITS 


YEARS 
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Make 
Your 
Product 


Stand 


66 OW can we make our 

merchandise more dis- 
tinctive so it will stand out 
from the crowd?”’ is a question 
asked by many manufacturers. 


We have answered this ques- 

tion time and again with 

utmost satisfaction to our 

clients by actual demonstra- 

tions in producing a sales unit with a merchandising appeal that 
brought greater sales and stood out from the crowd. 


Should you have a problem of counter merchandising we will be glad 
to assist you without any obligation. 


Call in our nearest representative or write to 


Rochester Folding Box Co. 


Lithographers 
MAIN OFFICE AND PLANT: ROCHESTER, NEW YORK 


New York Office Chicago Office 
280 Madison Avenue 1314 E. 54th Street 
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IF YOU ARE PLANNING TO 
USE ASPECIALLY DESIGNED 
PACKAGE, LABEL OR WRAP 
FOR THE CHRISTMAS SEA- 
SON, OUR SERVICE WILL IN- 
TEREST YOU. PLACE YOUR 
PROBLEM WITH OUR PACK- 
AGE DESIGNING DEPART- 
MENT AND ENJOY REAL 
CONSTRUCTIVE COOPERA- 
TION THAT ONLY EXPERI- 
ENCE CAN INSURE. 





hristuas 
PACKAGE 


DESIGNER/1 ENGRAVERS 1 ELECTROTYPERS 
TO THE PACKAGING INDUSTRY 
24 Modern Packaging 





























i 




















CHRISTMAS . 
packaging of the © 
better sort—with 
HAMPDEN FANG) 
BOX PAPERS the 
problem Is solved 


CHRISTMAS CONE 
a beautiful and 
thoroughly modern 
interpretation of. 
Christmas Spirit 
Samples in many 
colorings at your 
request | 


: Hampden (slaved Paper & 
(our { a>, 
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TIGHT WRAPPING! 


What it will do for you--- 


A complete seal for your package! 
A vermin-proof package! 
A sift-proof package! 


A colorful wrap with unlimited adver- 
tising possibilities! 


A package that guarantees the integrity 
of your products! 


CREAM 
BARLEY 


The above evidence is worthy of your early 
investigation of the merits of the S. & S. System 


Write to Us for Information Regarding Your Packaging Requirements 


STOKES & SMITH COMPANY 


PACKAGING MACHINERY 


FRANKFORD, PHILADELPHIA, U.S.A. 
LONDON OFFICE: 23 GOSWELL RD. 
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CONTAINERS 


STRONG IN UTILITY — MATCHLESS IN LITHOGRAPHY 


BY CONTINENTAL 


ITH 85% of all first sales 

made on appearance alone, 
and future sales depending on the merit of 
your products and convenience of use, it is 
well to give serious consideration to good de- 
sign and the utility features of your package. 
No design can appear better than the 
lithograpay which transfers it to your pack- 
age. Likewise, a package that does not have 


strong utility features cannot successfully 


AWEVERAGE 


woes 


compete with those that possess 

them. If your present package is a 

product of the “90’s” it is extremely prob- 

able that sales of your products may be 

materially increased by Modern Containers 
by Continental. 

You'll find it worthwhile, in any event, 

to call in a Continental Representative to 

assist you in your “Packaging to Sell” 


problems. 


Fett FF eam. lOO 
i 


CONTINENTAL CAN CoMPANY:2« 


Executive Offices: NEW YORK: 100 East 42nd St. CHICAGO: 111 West Washington St. 


COAST TO COAST 


CHICAGO BALTIMORE JERSEY CITY 

DETROIT LOS ANGELES SYRACUSE 

CLEARING SEATTLE PASSAIC 
SAN JOSE 


SAN FRANCISCO E. ST. LOUIS CINCINNATI 
DENVER WHEELING NEW ORLEANS 
ROANOKE CANONSBURG BEDFORD 
BOSTON 


""'Tt’s Better Paethed ia TFTAa’* 





Modern Packaging 















MODERN PACKAGING 


11 Park Place, New York, N. Y. Copyright 1929. 








VOLUME TWO 
NUMBER TWELVE 





New York, August, 1929 






$3.00 FOR THE YEAR 
35 CENTS A COPY 








A Package Introduces a Package 


French Maid Cocolat Company Uses New Container Unit to Precede Larger Sizes--- 


HE ten-cent transparent-wrapped package of 
French Maid Cocolat represents a new develop- 

ment in packaging. In this new package contain- 
ing three envelopes, each holding an individual portion 
of Cocolat, a ready-to-serve mixture of chocolate for 
many uses finds its first introduction to the consumer in 
an attractive manner. This new unit is used by the 
French Maid Cocolat Com- 
pany as an introductory 
package for the half- and 
one-pound tins of Cocolat. 
Retailing at ten cents, this 
serving of three portions re- 
quires the addition of only 
milk or water to prepare a 
cup of chocolate and 
thereby serves to sample 
French Maid Cocolat with- 
out free distribution. 

In combination with the 
new package is a counter 
display that serves also as a 
display container holding 
twenty-four small cartons, 
each with three portions. 
After the removal of the 
cardboard sleeve of the 
filled display, the display is opened up, the bottom flaps 
are hinged, the top display panel pulled into view and the 
display is ready for the retailer's counter. With two 
rows of eight packages visible, the other eight serving to 
support the top row, this display is intended to make 
impulse sales. When cartons from the display are sold, 
holes in the middle section of the display show the 
trade mark on those packages under the top row and 
otherwise hidden from view. In each Cellophane- 
wrapped carton package there is a window showing the 
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Description of Methods Followed 


By HERBERT KERKOW 








Display carton (left) for holding twenty-four wrapped packages 
and (right) counter display which holds a half-pound tin 





circular trade mark of the envelope packaged therein 
and in this way every bit of the display surface is estab- 
lishing the trade mark and the sales message. 

While French Maid Cocolat is sold through jobbers it 
is also available for selling under the jobber’s private 
brand. Through a standard form of counter display, 
only the top movable display panel and the trade mark 
and address on the indi- 
vidual envelope need to be 
changed to accommodate 
the private brand name and 
mark. Because of the win- 
dow in each ten-cent retail 
package, the trade mark on 
the inside top envelope 
identifies the seller. 


RENCH Maid Cocolat 

is manufactured and 
packed in a modern New 
York City factory. It is 
packed either in the counter 
display, twelve to a carton, 
or in boxes containing 100 
individual envelopes each, 
five boxes to the carton. 
The individual envelope 
portions are packed in one-ounce and one-and-a-quarter- 
ounce sizes. The lithographed half-pound and pound tins 
are packed one dozen to a carton. With the half-pound 
tin there is furnished a special counter display that 
fits the can inserted in an opening of the display panel. 
From storage bins on the floor above the Cocolat runs 
by gravity to the automatic weighing machine on the 
floor below. This weigher is attached to the envelope 
filling and sealing machine. The empty envelopes 
packed into a rack are automatically opened, filled, 


27 


























OO 5 Ta ete aah OS 








RRM 
ie gm et 









ges FO 





















flap-glued, sealed, pressed and dried. Not until they 
have moved, completely sealed, off the automatic ma- 
chine conveyor belt into a box are they touched by 
human hands. ‘This is imperative for the cleanliness and 
purity of the Cocolat and in addition saves the labor 
of many hands. As these boxes are filled girls move 
them to wrapping tables where either three are inserted 
in the window cartons or one hundred are placed in a 
box. Adjoining these wrapping tables are the boxes 
in racks easily available. 

As the smaller three-portion packages are filled they 
are manually moved to the automatic wrapper and 
there Cellophane-wrapped, being delivered complete to 
a rack truck which is manually shifted to other wrapping 
tables. Here twenty-four cartons are hand inserted in 
the counter display which is placed in a cardboard sleeve 
to serve the purpose of a shipping container. Rack 
trucks move the filled and sealed containers to the ele- 
vator for removal to the shipping and forwarding plat- 
form on the street level. 


ECAUSE the demand for can-contained Cocolat is 
not yet fully developed, the cans are not handled 
by full automatic means as are the envelopes. The 
automatic can filler and weigher takes cans from a half 
to five pounds in size. Through a chute from the floor 
above the Cocolat enters the hopper of the can filler. 
Different-sized plunger arms, depending upon the size 
of the can, pack the Cocolat into the can through action 
motivated by a foot lever. The operator working this 
machine obtains his cans from one side of the machine 
and after filling them places them on a table that ad- 
joins the automatic can sealer. The operator of this 
machine inserts the bottom of the can and seals the can 
by an automatic sealer that is motivated by foot control. 
The sealed can is manually placed by this operator on toa 
rack truck where it is packed in cartons by hand and 
moved to the elevator for removal to the shipping plat- 
form. Cans are moved to the filling machine by means 
of rack trucks from storage bins at the front end of the 
building. Since all cans are lithographed when received 
there is no need for any labeling machinery operations. 
Seven operators under a superintendent handle the 
complete packing and shipping arrangements of Cocolat. 
The packing floor is simply arranged with the machines 
in line leaving plenty of room for access and egress with 
the filled packages and cans and for storage ot the empty 
package supplies. Because cleanliness is paramount in 
the packaging of a foodstuff, the arrangement of the 
Cocolat plant is neat and provides plenty of operating 
room. 


EQUIPMENT AND SUPPLIES 


Wrapping machine: Package Machinery Co. 

Can sealer: Max Ams Machine Co. 

Package filler, weigher and _ sealer: 
Machinery Corp. 

Automatic weigher: Stokes & Smith Co. 

Cartons: Eagle Corrugated and Fibre Products Corp. 

Cans: Continental Can Co. 

Window cartons: National Folding Box Co. 

Wrappers: DuPont Cellophane Co. 

Counter display cartons: Einson-Freeman Co. 
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Hoepner Automatic 


A New Ice-Cream Carton 


HE accompanying illustration shows a new type of 
ice cream carton being introduced in various sections 
of the country. The Western Dairy Products Co. are 
introducing a four-serving ice cream brick like this and 
under the brand name “Sunfreze.’”’ The General Ice 
Cream Corp. are likewise promoting this new size 
package which they call ‘‘Fro-Joy Finesse” package, 
and others are coming into the field promoting the size 
brick that will cut to serve four people generously, 
since the ordinary pint package is too small and the 
quart too large for properly serving four people. 
The size of the carton is 27/s in. x 3'/, in. x 45/,¢ in. 
The style is reversed tuck, glued, and is made of 0.018 in. 


Parchment wrapped and enclosed in this paraffined carton is an 
ice-cream brick of convenient size for four servings 


sulphite manila-lined board. It has a high gloss paraf- 
fined finish. The carton illustrated is developed in 
blue and yellow. 

The principal market to which the advertising is di- 
rected is the hostess who entertains at bridge or other 
social functions where four people or multiples of four 
people are present. 

It is packaged in the customary manner, wrapped in 
parchment, placed in a paraffined carton and held in the 
hardening room of the ice-cream plant for delivery. 

This particular carton was designed and manufac- 
tured by the Sutherland Paper Co. 


The July Front Cover 


N the front cover of the July number of MODERN 

PACKAGING appeared color illustrations of three 
boxes. These designs—a box for cigarettes, one for 
thread and a safety razor box—were originated by the 
F. N. Burt Company, Ltd., and it was through the 
courtesy of this company that the illustrations were 
reproduced. The July issue failed to mention the latter 
fact so that same is herewith acknowledged. 
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Decorative Paper Trends 


A Symposium of Opinions on Designs and Colors as Used for Modern 


ITH the approaching holiday season, manu- 
facturers who contemplate the use of fancy 


and decorative papers as wrappers, linings and 
covers for their boxes and packages are naturally inter- 
ested in knowing what the market offers and the trends 
that may be expected in this field. While it is true 
that a limited number of these manufacturers are re- 
sponsible for certain designs, originated for their ex- 
clusive use, by far the greater number of patterns which 
are seen are ‘‘stock”’ designs that are obtainable from the 
established decorative paper manufacturers. 

It is not to be assumed that the pre-holiday season 
introduces all of the new designs, for actually there is 
a continuous appearance of patterns that are placed on 
the market by decorative paper makers at no special 
time and these find acceptance throughout the year 
or until the particular design is displaced by others 
which appeal more to the popular demand. 

In this article is included the expressions of several 
of the leading decorative paper manufacturers, and these 
opinions present a fairly comprehensive picture of what 
may be anticipated in colors and designs. While it 
may appear that some of the opinions are conflicting, 
it must be remembered that the field of application for 
such papers is a wide one and covers many different 
commodities. Where a comparatively few years ago 
there seemed to be a limited use for decorative papers, 
today with its demand for novel designs and attractive 
color combinations as applied to packages, gifts and 
other articles we find what seems to be an endless de- 
velopment in many directions. The manufacturer of 
goods is seeking to interpret in his packages what he 
believes most accurately meets the public demand, 
and in the same manner, the decorative paper manu- 
facturer is anticipating the needs of his customers. 


ECORATIVE box papers will, in the opinion of 

one manufacturer, retain the modernistic tech- 
nique in design for at least two years more. Cubist 
designs will remain in this category but be selected 
less frequently. Modernistic floral designs will be in 
greater demand and large motifs rather than small will 
be specified for the exclusive boxes. 

Color in bright pastel shades will become more and 
more of an essential feature. The reduction of colors 
from eight in one design, as used by lithography, to a 
more easily understood and appreciated color combi- 
nation of three or four colors will be utilized. There 
will be more realism displayed in the designs of the 
future. In other words, colors will mean more to the 
casual observer. He will be able to interpret without 


Box Coverings 





difficulty what the characteristics of the design are all 
about. Watercolor prints will take the lead. 

Decorative papers for Christmas and novelty wrappers 
will discard the cubist modernistic trend for the next 
season. They will adopt more graceful developments 
with large motifs depicting floral, novelty and Christ- 
mas subjects. They will be in from one to two colors 
for the most part. Silver ink will be in evidence; gold 
not so much. Light shades of colored paper will be 
used in preference to dark and white ink will be used to 
a considerable extent. Watercolor prints will domi- 
nate the field. 


OLDING a somewhat contrary opinion, another 

manufacturer states that the trend in box cover- 
ings is away from the modernistic styles—at least, those 
that are extremely so. In other words, where a user 
of decorative papers formerly desired splashes of colors 
in odd shapes, he now prefers a distinct design which 
is appropriate for his particular package, worked out 
in a modernistic idea. Richness of color has more or 
less replaced flashiness of color. 

In a number of instances the manufacturer has com- 
menced to realize the importance of an attractive wrap 
for his package. Where a plain box served the purpose 
for many years, the manufacturer now realizes the ad- 
vantage of a distinctive design, appropriate for the 
merchandise that he is endeavoring to sell. This de- 
sign brings about an association between the cover of 
the box which is visible to the prospective buyer and the 
contents of the box which the manufacturer wishes to 
merchandise. 

Another writes, ‘“‘We do know that delicate, pastel 
shades are very popular and that fancy modernistic 
designs are being used continually throughout the year 
for gift wrapping, much more so than ever before. In 
spite of the value of the gift itself, the package can be 
attractively delivered with this type of wrapping paper 
at little expense and it is our impression that this field 
has scarcely been touched. 

“Before these fancy box and: wrapping papers were 
introduced on the market, packages were wrapped almost 
entirely with white or plain colored tissues and holly de- 
signs for Xmas. While these are still popular the de- 
mand is rapidly growing for distinctive wrapping papers.” 


HE noisier the better, states one manufacturer who 
says that modernistic designs in rather large patterns, 
and with very pronounced color effects, are still the most 
popular patterns. The line of this manufacturer is 
made up either of designs such (Continued on page 41) 
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Papers in the 


Right: A modern treatment 
of conventional holiday mo- 
tifs in blue, red, green and 
gold. By C. R. Whiting 
Company, Incorporated 


Echoing the Spirit [of 
rative Papers Provide 
pings for Gift 


Left: A conventional pat- 
tern in red, orange and black 
on a green background. By 
Trautmann, Bailey and 
Blampey 


Upper right: Green poin- 
setttas and gold stars on an 
orange background, By 
Charles W. Williams and 
Company, Incorporated 


Left: Treasure ships in 
gold and black on an orange 
background. By Matthias 
and Freeman Paper 
Company 


Right: A juvenile paper in 
bright colors on a blue 
snow-flecked background 
makes a suitable covering 
for a_ child’s gift. By 
Trautmann, Batley and 
Blampey 





Above: A silver and black 

geometric design forms an 

effective background for 

poinsettias in natural col- 

ors. By Charles W. Wil- 

liams and Company, Incor- 
porated 
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Holiday Mood 


Left: A modern interpre- 

tation in geometric design 

; of the candle motif. Red, 
Christmas These Deco- green and gold on a black 


Appropriate Wrap- background. By Theo. A. 
i Schmi itho. C. 
Novelties chmidt Litho. Company 
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Left: Yellow, black and 
white in an attractive new 
design. By Charles W. 
Williams and Company, 
Incorporated 


Upper right: “Tulip” in 
pink, green, yellow and 
blue on a blue ground. By 


District of Columbia Paper . ¥ ¥ "C: 
Mfg. Company Tce CG CLIN 


HEX G 
Le S| 


Left: Red and gold design aad ( 
in graceful curves, on a 
white background. Tissue 

by Tuttle Press 


Right: Lighted candles sur- ; 
rounded by holly and stars. }- Above: A modernized leaf 
Red, gold and black on a J 7 ‘ pattern in red and green 
green background. By - —. on a white background. 
Trautmann, Bailey and Tissue by Tuttle Press 


Blampey 
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*““All Works Bear a Price”’ 


ITH the increasing consciousness on the part of the 
manufacturer toward desirable effects as ob- 
tained in his packages has come a realization that ‘“‘the 
best is the cheapest in the long run.” A shoddy, in- 
complete or irrelevant design may be obtainable at a 
cost below that required to furnish a finished, attractive 
and suitable one but when the final count is made—the 
ability of the container to produce actual sales for the 
product so packaged—it will be found that the results 
show an ill-advised economy. 

‘All works of taste must bear a price in proportion to 
the skill, taste, time, expense and risk attending their 
invention and manufacture. Those things called dear 
are, when justly estimated, the cheapest; they are at- 
tended with much less profit to the artist than those 
which everybody calls cheap. Beautiful forms and 
compositions are not made by chance, nor can they ever, 
in any material, be made at small expense. A composi- 
tion for cheapness and not excellence of workmanship is 
the most frequent and certain cause of the rapid decay 
and entire destruction of arts and manufactures.” 

So wrote Josiah Wedgewood, the noted craftsman of 
the nineteenth century. Those principles are no less 
true today, in fact, they are reflected perhaps more 
acutely in the highly competitive world that now exists. 


Giving the Public a Look 


ANUFACTURERS of packaged merchandise are 
perhaps ‘‘overlooking a bet” in disregarding the 
importance, insofar as it applies to advertising copy, of 
the machinery and equipment used in packaging their 
products. Large sums are spent annually in replacing 
and perfecting packaging machinery but, generally 
speaking, the public is in complete ignorance of the bene- 
fits derived through these expenditures. 

Some manufacturers have made it a point to call 
attention to various protective features of their packages. 
Food products are kept fresher in certain wrappings or 
specially constructed containers. Added convenience 
in a new or redesigned package is always of interest to 
customers, and all of these points are featured in copy 
which appears in the several forms of advertising used 
by manufacturers of packaged goods. 

The invention of many of the types of packaging ma- 
chinery has made it possible for the manufacturer to 
lower his selling price or to offer his product in a more 
convenient or sanitary form. If the public is interested 
in knowing that a product conforms to high quality in 
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the ingredients contained, that that product is made 
under ideal conditions and by means of modern equip- 
ment, it would seem that a recognition of the process that 
makes it possible to convey the product to the ultimate 
consumer in packaged form would likewise be of interest. 

Charles W. Lawrence, inventor of the Wright engine 
which drove the ‘Spirit of St. Louis” during its famous 
flight, is said to have remarked, when asked why no 
mention was made of the engine, that no one was in- 
terested in Paul Revere’s horse at the time of that his- 
torical ride. It may be that a similar impression exists 
in the minds of manufacturers—that the public does not 
care for too many details regarding their products. To 
offset these opinions, however, we would call attention 
to the fact that today there is an increasing tendency on 
the part of manufacturers to encourage visits to their 
plants so that the public may learn of the things they are 
doing to make their products more acceptable. 


Placing the Business Paper 


business paper must render service if it hopes for 

the support of its readers, the extent of that support 
being in direct ratio to the value of the service given ...” 
Thus we wrote in an editorial which appeared in one of 
the early issues of this publication. We felt at that time, 
and still continue to feel, that the business publication, 
in instances where such a paper fulfills its expected func- 
tion, is established and recognized as an indispensable 
tool in industry. Aside from any personal opinions on 
the subject, there is very substantial evidence of this in 
the fact that there are obtainable some two thousand 
business papers covering almost every conceivable in- 
dustry. 

Among the outstanding institutions which have given 
recognition to such publications as a dependent source of 
up-to-date business data is the Newark (N. J.) Public 
Library which, through its Business Branch, subscribes 
to 500 periodicals that cover the latest developments and 
statistics of many trades and industries. This institution 
has recently issued a most helpful booklet, “500 Business 
Magazines Classified by Subject,’’ which was prepared 
under the direction of the late John Cotton Dana and 
is now available for distribution. ‘The several publica- 
tions mentioned are classified by the subjects which they 
cover and so arranged that those who are seeking specific 
information relating to particular occupations or prob- 
lems can determine the best sources for such data. This 
is indeed a helpful service and one which can well be 
duplicated by other libraries or similar organizations. 
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The Urge for Speed 


ITH the demands for greater and more economical 

production of packaged units, manufacturers have 
placed requirements on the makers of packaging equip- 
ment and supplies that, a few years ago, would have 
been regarded as impossible. Speed is the order of the 
day, so that we must have faster and more strongly 
built machines, equipment that will stand up under 
heavy production and packaging materials that will 
successfully meet all of the conditions imposed upon 
them by the present tempo. Where production speeds 
of, say, 30 to 40 packages per minute were considered 
adequate a few years ago, today the same products are 
completely turned out at the rate of SO to 120 units per 
minute—and the end is not yet in sight. No longer is 
it a question of ‘“‘Can it be done?’ The machinery 
manufacturer considers his assignment from the stand- 
point of practicability and meets, so far as he is able 
within the bounds of safety and economy, the task that 
is placed upon him. This problem is likewise met by the 
supply manufacturer. Containers, closures, labels, wraps 
and other appurtenances that make up the assembly 
of the package are similarly fabricated to meet the de- 
mands for speed production. 


Glassine Paper in Packaging 


O those who are not familiar with the various kinds 

of glassine papers and their several uses as applied 
to packaging work, a brief mention of the adaptability 
of such papers may be of interest, particularly in view of 
the fact that they have become increasingly popular 
as one method of protecting and improving the appear- 
ance of packages. 

Bleached glassine is extensively used for wrappers for 
cartons and bottles, bags, envelopes and other purposes 
where high transparency and cleanliness is desirable. 
Unbleached glassine is used more particularly as liners 
for cartons, coffee bags and boards where a grease and 
moisture resistant is desired and transparency is not so 
important. Colored glassine is becoming popular, not 
so much as applied to packages as to candy cups, doilies, 
candy box layer dividers, artificial flowers and purposes 
of that sort. 

Waxed glassine is in general favor for the protection 
and sanitary covering of food products. This product 
is greaseproof, moisture-proof and transparent and also 
has the added advantage of offering an attractive dis- 
play for the packages so covered. Waxed carton liner 
glassine is used extensively, because it is grease- and 
moisture-proof and serves to protect the carton and pre- 
serve the product, also adding to the attractiveness of 
the contents when the carton is opened. 

Embossed glassine which is obtainable in many differ- 
ent designs is used for several purposes where an ex- 
pression of daintiness and taste is desirable. It may be 
used as a cover or fly-leaf for booklets, wrappings for 
wearing apparel or other purposes closely allied to 
regular packaging work. 
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Fashions and Packages 


T is no longer sufficient in certain lines of packaged 

merchandise to consider the package as a separate 
entity, completely divorced from the dictates of Dame 
Fashion. Not only are there fashions in packages, but 
it is becoming increasingly true that the vogue of certain 
types of packaged merchandise depend to a great extent 
upon fashions in general. A case in point is the present 
sun-tan vogue and the resultant conformity of packages 
containing products intended to produce this effect. 

For many years manufacturers of silk and woolen yard 
goods, to be used either in the manufacture of wearing 
apparel or household decorations have found it necessary 
to consult fashion authorities in order to determine far 
in advance of production schedules the colors and styles 
for the following season. Manufacturers of packaged 
merchandise will find it greatly to their advantage to 
consult these same authorities before determining the 
colors and shapes to be used in designing new packages 
or remodeling old ones. 


More on Mergers 


HILE we are a consistent believer in the policy 

of minding our own business editorially, and 
confining these columns to discussions of the problems 
and activities of packages and packaging, there is al- 
ways the temptation to encroach on the domain of others 
and to attempt a solution of those things that concern 
us only in a general way. It may be that such is a mani- 
festation of approaching age, of increasing self-confidence, 
the effect of the weather or even an urge to complete the 


‘allotted space required for these columns. 


Some months ago we attempted to say something 
about mergers although, from force of habit, we finally 
steered the discussion into calmer waters and ended 
with a dissertation on the effect that mergers might 
have on methods of packaging. So in this instance we 
were saved the embarassment of having readers tell us 
to mind our own business. At least there was no 
reply to the editorial, so it is to be assumed that our 
opinions were not offensive or, perhaps, not worthy of 
notice. 

But one follows the papers and the other literature of 
the day, and certain impressions are gleaned regarding 
matters of state, economics, business and things in 
general. Among these it is apparent that the news of 
bigger and—who can say—better mergers is still occu- 
pying a prominent place. One of the best “slants’’ 
that we have seen on the present situation is exemplified 
in a recent cartoon by ‘‘Ding.”’ ‘This depicts the trepida- 
tion shown when the ‘‘trusts’”’ first were evident, the later 
complacency of the public when mergers became more 
general, and, finally, the suggestion of a ‘‘few nice big 
mergers’ as a panacea for certain economic ills. Aside 
from the apparent truth delineated in this drawing, 
there is the very pertinent suggestion that cooperation 
and coordination can effect much in the furthering of any 
business whether it be a merger or an individual enter- 
prise. 
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Photographing the Package’ 


A Consideration of the Value of Photographs in Package Advertising— 
Methods Discussed 


By EDWARD H. REHNQUIST 


: attractive illustration is most frequently the 
first step in planning an advertisement. ‘This is 
particularly true of advertisements featuring a 
package or packages and the problem of securing an 
effective, artistic and faithful reproduction of his package 
is frequently a serious one to the average manufacturer. 
Many forms of art work are employed to accomplish 
this purpose, but it has been found that photographs 
more truly reproduce the important characteristics than 
many of the other forms. Photographing of packages is 
a comparatively new field and at the present time there 
are few photographers specializing in this subject, but 


* Photographs by Edward H. Rehnquist. Courtesy of B. Altman & Co. 
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successful photographs of packages are within the scope 
of any photographer who is willing to devote time and 
thought to this subject. 

Good photographs, like any other form of art work are 
the result of knowledge, thoughtfulness and skill in using 
that particular medium. It is impossible to produce 
effective photographs of packages without a thorough 
understanding of package values. The photographer 
must be cognizant of the important features of the 
package; that is, the points featured in advertising 
copy, such as shape, design, color, or color combinations, 
in order to successfully emphasize the full advertising 
message. 
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Many an expensive, well-designed package has failed 
to accomplish its purpose in advertising for just this 
reason. It is absolutely essential that the photographer 
possess a thorough knowledge of photographic color 
values, what films and color filters to use, lights and how 
to employ them. Otherwise, the photograph will prob- 
ably look like most anything except your package. 


N making arrangements for the photographing of your 
package, I would suggest that instead of handing the 
package to your photographer with instructions to 
‘“‘make a photograph of this package” that you point 
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out to him the important features of the package itself— 
the elements in design that make your package a valu- 
able advertising medium. After these instructions have 
been given, the problem arises as to what sort of back- 
ground or setting the package should be ‘“‘shot’’ on or 
against. Some would only take into consideration the 
general color of the package. If it is developed in light 
colors, it would be placed against a dark background; 
if in dark color or colors with dark photographic values, 
it would be placed on a light background. Then the 
lights are turned on it, exposure made, and the result is a 
straight commercial photograph. (Continued on page 54) 





The Packaging of Brushes 


The Pro-phy-lac-tic Company Utilizes Legible Cartons and Attractive Set-up Boxes 
in Placing Products in Retail Outlets 


By D. E. A. CHARLTON 


\ I" J HAT part does the package play in the distribu- 
tion of brushes, particularly tooth brushes? 
Not an unimportant one if we consider the 
attention that is being paid by outstanding manufac- 
turers of such articles. In years past—and to a limited 
extent today—it was quite the common thing to select 
one's tooth brush from a lot placed in a basket within 
easy reach of every customer who came into the drug 
store or other establishment carrying such brushes in 
stock. We simply thought of a tooth brush as something 
to be purchased when our old one “wore out;’’ it mat- 
tered little about the shape of it or how it was presented 
for sale and there were few worries about sanitation or 
other things that today have become second nature 
with most of us. 

A visit to the plant of the Pro-phy-lac-tic Brush Co. at 
Florence, Mass., furnishes convincing evidence of two 
facts. First, that the business of making tooth brushes, 
hair brushes and similar types of brushes is highly 
specialized; and, secondly, that having produced quality 
products the company gives serious consideration to 
placing those products in suitable containers to meet the 
requirements of purchasers and modern merchandising 
methods. 

Considering the manufacture of tooth brushes at the 
Pro-phy-lac-tic plant we find, first of all, that the 
selection of bristles is a most important factor. High 
standards are established for this material and only 
selected bristles are used. ‘Then there is the forming of 
the handles, an automatic operation up to the point 
where they are hand polished and finished; the insertion 
and securing of the bristles in the handles, which opera- 


The familiar individual package and the carton in which 
one dozen are packed 


tions are entirely automatic, and finally the trimming of 
the edges of the brushes to the lengths and shapes de- 
sired, followed by sterilizing. Each of these operations 
is performed with dispatch and under conditions that 
make for a continuous movement of the products 
through the various stages. In the making of the other 
types of brushes the methods used entail more hand-work 
as applied to each brush, but here also we find well- 
systematized procedure and there is no interruption in 
the flow of the products as they pass from one depart- 
ment to another. 


N packaging the tooth brushes, three units, each of 

which comprise an automatic cartoning machine, 
are used. The familiar Pro-phy-lac-tic cartons—yellow 
with red 
and black 
lettering 
and carry- 
ing a repro- 
duction of 
the brush 
on two 
sides — are 
placed in 
k noc k- 
down form 
and fed 
from a 
magazine. 
After each carton is set up, one end flap is tucked in and 
the continuous line of cartons is carried along inter- 
mittently in pockets of a conveyor. The tooth brush 
is dropped in by hand and the other tuck-in end of the 
carton closed automatically. An automatic counter 
registers the number of packages as they pass the com- 
pletion point. These packages are then packed by hand 
in folding, tuck-in end cartons—one dozen to each— 
and also in similar cartons containing one-half gross. 
For export shipment these cartons are sealed with 
gummed tape and tied, six boxes to each bundle, in an 
automatic tying machine. Folding cartons are also 
used to contain hand, nail, hair and shaving brushes, all 
of which are hand packed. An interesting method in 
use at this plant for assuring that each carton contains 
the full number of individual packages is a system of 
check weighing so that no errors are made in sending 
out incomplete cartons. 

For the packaging of brushes that comprise gift sets 


A set-up box displays a shaving brush to advantage 
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A “cut-in" on a movie film 
which shows the operation of 


made by the Pro-phy-lac-tic 
company, set-up boxes of 
various sizes and shapes are 
Three of these are 
reproduced in actual color 
on the front cover of this 
issue while others are shown 
in black and white in the 
illustrations accompanying 
this article. These boxes 
are covered with decorative 
and imitation leather pa- 
pers and, in some cases such 


used. 


brushes, the containers are 
of full leather. Linings of 
various kinds are used and 
every effort is made to pro- 
vide an attractive setting 
for the merchandise. 


HAT this company ap- 
preciates the attention 
value of color in modern- 
day merchandising is evi- 
dent not only in the pack- 
ages used but to some ex- 


the military 





Display Container for Wash Cloths 


one of the cartoning machines _ tent in the actual products. AX’ interesting, colorful display container has recently 


It is partly for this reason 


been launched by Cannon for use in merchandising 


that the handles of the Pro-phy-lac-tic tooth brushes wash cloths. It is developed in four colors, decorated 


are supplied in various colors 
which also afford a means of 
distinguishing one from the 
other. 

Psychological tests of color 
values have demonstrated the 
value of using colors at the red 
end of the spectrum for pack- 
ages. Experiments have proved 
that orange and yellow possess 
the highest degree of attract- 
iveness under both artificial 
and natural lightings. The 
carton used for the brushes also 
possesses the advantage of high 
legibility of the lettering em- 
ployed. It meets the require- 
ments of suitability and possesses 
advertising value both because 
of its color and the design em- 
ployed. 


EQUIPMENT AND SUPPLIES 


Cartoning machines: F. B. Reding- 
ton Co. 

Counting devices: F. B. Reding- 
ton Co. 

Check scales: Exact Weight Scale Co. 

Tying machine: National Bundle 
Tyer Co. 

Folding cartons: U. S. Printing & 
Lithographing Co., 

Set-up boxes: Dennison Mfg. Co. 
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Military brushes are conveniently encased in 
leather containers 


. 





with pictures of the product in use 
and measures 13'/: x 61/4 inches. 
Two wash cloths are wrapped in 
Cellophane and the container is 
large enough to hold two dozen 
cloths or twelve individual pack- 
ages. The container is made to 
stand at a slant on the dealer's 
counter and, as can be seen from 
the accompanying illustration, 
carries an effective sales message. 
Each individual package bears the 
familar Cannon label in black and 
red. It is equipped with a card- 
board sleeve for protection during 


shipping. 





XPORTS of glass containers 
from the United States have 
shown a steady increase since 
1922, their value going from 
$2,359,546 in that year to 
$3,514,936 in 1928, an increase of 
33 per cent, according to E. H. 
Bourgerie, Specialties Division, 
Department of Commerce. 
Canada has for years been the 
leading market for American 
glass containers purchasing 34 
per cent of the total in 1928. 
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What Package, Frozen Pack? 


A Consideration of the Factors to Be Taken into Account in the Selection 
of an Approved Container for Storage Products 


By WALDON FAWCETT 


N this age of packaging, it is almost an everyday 
occurrence for an industrial line that has been 
marketed in bulk to swing gradually or precipitately 

into the package procession. Such changes of heart are 
so numerous as to no longer cause comment. But what 
shall we say when a vast new industry, or one potentially 
imposing, suddenly appears on the horizon with every 
promise of becoming one of the leading exponents of 
the packaging idea? And what more shall we say, when 
the new activity seems to demand a new, or specially 
adapted, class of containers? 

“Frozen packing’’ for the retail trade is assuredly a 
new activity, if anything under the sun is entitled to be 
characterized as new. ‘Two considerations, aside from 
the fact that this infant industry is necessarily com- 
mitted from the start to package merchandising, serve 
to focus attention. One is the circumstance that the 
frozen pack concerns itself with food products—a rather 
wide range of foodstuffs—and in consequence will make 
contact with an unusual number of distributive channels 
and outlets. The other is that this new school of packag- 
ing deals, in an unparalleled degree, with perishable 
products. 

More than all else, though, in making for technical 
interest in the packaging industry, is the circumstance 
that frozen packing demands special qualifications in its 
package forms. It is refrigerated packaging of a new 
order that is making its appearance. A revolutionary 
order that brings in its train the necessities of new con- 
ditions governing the packaging at the source, the trans- 
portation and wholesale storage of the packaged products 
and, finally, a species of package service heretofore un- 
known at retail outlets. Only too plainly is the selection 
of the right package medium the key to the entire struc- 
ture. No wonder some bystanders are predicting that 
we are in for a mighty lively debate before it can be 
definitely settled what package fashions will prevail for 
the frozen pack. 


HE package riddle of the frozen pack was plumped 

down, all of a sudden, coincident with the ex- 
tension of this new industry to consumer distri- 
bution. The whole modern conception of the freezing 
storage of fruits, vegetables and such products is of com- 
paratively recent origin. But few packaging worries 
attended the earlier manifestations of the new art. 
When the pie bakers, the large manufacturers of pre- 
serves and jams and the makers of fruit syrups for use at 
soda fountains and in the production of ice cream first 
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hit upon the idea of keeping uncooked berries in cold 
storage, for use as needed, they, logically enough, turned 
to barrels as receptacles and there the practice has 
remained. 

Came a new day, as they say in the movies, with the 
extension of this idea of freezing storage to small indi- 
vidual household units, for retail sale to ultimate con- 
sumers. All the considerations of package marketing 
that obtain in other fields presented themselves here. 
Only more so. For example, the factor of visibility is 
complicated surely when a package must be viewed 
through the glass of a refrigerated show case. Even 
more serious, if anything, were the practical utilitarian 
obligations laid upon the new class of packages. ‘To be 
acceptable the container must be absolutely liquid-tight 
or leak-proof. And it must be of material incapable of 
communicating odor or taste to delicately flavored con- 
tents. At the same time, the very daring and novelty of 
this new system of long-distance marketing of packaged 
fresh berries, or what not, makes it desirable to afford 
the skeptical customer a peep at the contents of the 
package if it can be arranged without jeopardy to keeping 
quality. 

In order to realize what demands are laid upon the 
new section of packagedom it is necessary to know 
something of the product. ‘Cold pack’’ is the name that 
has, rather unfortunately, been applied to this class of 
commodities. ‘The Federal Government considers ‘“‘cold 
pack’’ a poor choice, because among American house- 
wives the term is associated with a technique in home 
canning that was extravagantly exploited during the 
World War and proved most disappointing, if not a 
downright failure. Knowing that only a long and ener- 
getic campaign of education, via advertising, can over- 
come the prejudice conjured by the very name ‘“‘cold 
pack,” Uncle Sam is urging that “frozen pack’’ be sub- 
stituted. Provided, of course, that the packer does not 
confer an individualistic name, such as ‘‘Frosted Rasp- 
berries’ or “Chilled Grape Fruit.”’ 

As far as all basic considerations of packaging are 
concerned, the freezing storage of fruits, vegetables and 
such is in line with the refrigerated packaging of meats 
and fishery products which has already had mention in 
the pages of MODERN PACKAGING. But for some reason 
—perhaps because it is the new and sensational aspect of 
the industry—the term “frozen pack’’ and equivalents, 
as commonly applied nowadays, has reference to the 
fruit, vegetable and fruit-juice section of the industry. 
In processing, the frozen pack in ultimate consumer units 


Modern Packaging 


























‘HE glint of the color-dotted silvery fish in 
a} the lush grass lightens your eye and the gleam 
of the spoon on the end of your line sends him 
plunging greedily for it. It simply cannot be 
helped—color is nature’s excitant. In the sur- 
rounding stimulating maze of color, we do not miss 
the flash of a single hue. v v v Gair Folding 
Cartons are printed or lithographed in outspoken 
colors that flow from the expert brushes of our 
carton artists. The Gair Creative and Design 
Department has prescribed Carton structure, de- 
sign and color for the great merchandisers of the 
country. They are experienced in promoting a 
mental state favorable to Cartoned goods. ¥ v¥ v 





ROBERT GAIR COMPANY 
420 Lexington Ave., New York, N.Y. 





~ Speed up 
Shelf Traffic 


Folding Cartons personalize 
the merchandise they are built 
and designed to hold. They 
make the producer recogniz- 
able in the competitive jostle 
that goes on upon the retail- 
ers’ shelves. The veteran 
Folding Carton may continue 
to be a symbol of reliability, 
but this is a capricious, irrev- 
erent age, in which modernity 
is preferred. v v v Our 
Creative and Design Depart- 
ment is thoroughly practiced 
in modernizing or making 
what is supposed to be mod- 
ern more effective without 
impairing the valuable, fa- 
miliar features of your vet- 
eran Folding Carton. Feel 
free to consult these interest- 
ing experts. vy v v If 
you use cover boxes—write 
us. The “Gairco” Box is the 
pivot of a system. v¥ v ¥ 


ntl 


~—= Always on 


the Green Light 


We know the Production 
Manager’s reaction to deco- 
rative art. His appreciation of 
color is as keen as anybody’s 
but the universal scheme be- 
comes red if the structure of 
the Folding Carton is such as 
to hold back his output. Gair 
Folding Cartons are popular 
in the Packing Room. Gair 
men thoroughly understand 
every automatic packing ma- 
chine and its demands. v v ¥ 
The Gair Sales Department 
insists upon our pressing for- 
ward the information that the 
Thames River Corrugated 
Case Division, New London, 
Conn., flanked by the Warner 
& Childs Division at Boston, 
Mass., and the Interstate Di- 
vision at Brooklyn, N.Y., have 
fifty-five Counsellors on de- 
sign and structure in the field. 


ROBERT e GAIR e COMPANY 
420 LEXINGTON AVENUE, NEW YORK, N. Y. 
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may be said to have taken up its development where the 
frozen packing of berries left off. We say berries, be- 
cause berries of various kinds comprise the product in 
behalf of which the new school of packagixg is being 
most enthusiastically enlisted. 


N the years 1926 and 1927, when the business of 
preserving berries by freezing them in kegs and 
barrels was feeling its way, much thought was 
given to the selection of containers that would facilitate 
the freezing. As has been said, the 50-gal. barrel was 
the logical container, with supplementary use of 25-, 10- 
and 5-gal. kegs. At the same time, the packers felt the 
lure of 5-gal. cans, lacquered or enameled on the inside, 
because contents of the cans could be cooled most quickly 
and that was a decided advantage. Even so, the expense 
of the cans over the wood containers weighed against the 
former and in the Pacific Northwest, the cradle of this 
new industry, fir barrels, paraffined, became the con- 
ventional container for the cold pack in its larger units. 
Rapid cooling after barreling was essential in order to 
stop the development of yeast and molds which cause 
fermentation and spoilage. But it was found that tem- 
peratures could be controlled without paying too much 
heed to the material of the container. 

When it came to packaging frozen fruits and vegetables 
in consumer quantities and when it became apparent 
that millions of these packages would ultimately be 
requisitioned each year, all the standard packaging me- 
diums became candidates. Even glass entered the race 
along with tin, paraffined paper containers and so on. 
One conclusion was quickly reached by a majority of the 
operators and their research forces. ‘The retail packages 
of frozen pack must be closed containers. The tighter 
closed the better, provided leeway be afforded for the 
escape of the gases. This was demanded by a number 
of considerations. 


RGUMENT No. 1 in behalf of the closed container 
for the frozen pack is to be found in the protective 
armor that it provides. It is reasonable to suppose that, 
in the average conditions of retail merchandising, frozen 
pack fruits and vegetables will be stored in close proxim- 
ity to meats, fish products, cheese, etc. The fruits and 
vegetables would suffer if they were free—as they would 
be in open receptacles—to absorb the odors of fish, etc. 
Argument No. 2 stresses the advantage of the closed 
container in handling and transportation. This is 
germane with the frozen pack because a goodly propor- 
tion of the product has a long haul to market. Finally, 
in persuasion to the closed container, there was the 
consideration that the public is accustomed to receiving 
its packaged foodstuffs in sealed containers and has come 
to all but demand this model because of requirements for 
sanitation. 

Set over, however, against all this pressure for the 
closed container is the fact that the consuming public 
has been wont to receive its fresh fruits and vegetables 
in open containers and there is an instinctive demand for 
the privilege of inspection before purchase. It is in an 
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effort at reconciliation of these conflicting influences that 
some of the most progressive frozen packers have, this 
year, turned to the window type of carton which com- 
bines visibility with closed packaging. A firm located at 
Hillsboro, Ore., plans to market this season more than 
2,000,000 one-pound packages of raspberries, using a 
cardboard paraffined container with a glassine window. 
An ingenious touch is found in the fitting of the ‘‘win- 
dow’ with a lifting cover or cardboard shutter which 
facilitates inspection yet maintains the cardboard shell 
intact when lowered. 

INAL determination of the containers which will 

prevail in the frozen pack or frozen fruit industry 
will wait upon a factor that is unique in the packaging 
relationship here revealed, viz., the proportion of sugar 
to be added to the packed fruit. It has been demon- 
strated, in the large scale operations, that fruit, berries, 
etc., may be kept successfully at freezing temperatures 
without the addition of either sugar or syrup, but the 
packers for the retail trade are disinclined to run the 
risk. It is not so much that they fear for the keeping 
qualities of a sugarless pack as that. the addition of the 
sweetening has a notable effect upon the appearance of 
the fruit. Given a layer or coverlet of sugar or syrup 
and the packed fruit is immune from the discoloration 
that sets up customer resistance. Also the sugar content 
bears out the tradition that berries and fruit should be 
sweetened for the average taste. 

For the time being, then, we may expect sugar inclusion 
in the cold pack, although many of the packers would 
like to get away from the practice if for no other reason 
than to save expense. The question that remains un- 
settled and which carries a corresponding uncertainty to 
packaging requirements is the proportion of sugar to 
be employed. At present packers are employing five 
or more different formulas. Proportions are five parts 
of berries to one of sugar, four parts of berries by weight 
to one of sugar, and so on down the scale to equal parts, 
the respective gradations being known to the trade as 
5:1, 4:1, 3:1, 2:1 and 1:1 packs. Some of the packers 
who would like to be emancipated from the supposed 
obligation to sugar their cold-packed fruit hesitate the 
more to take the plunge because of an impending action 
by the Department of Agriculture. The Department, 
through the U. S. Food, Drug and Insecticide Adminis- 
tration, is desirous of demanding, ere long, label notations 
upon frozen-pack containers, revealing the proportion of 
sugar, ifany. The apprehensive packers fear that if this 
regulation goes into effect sugarless products will, by 
the revelation, suffer in comparison with the products 
that boast a sugar premium. 


HILE the whole issue of the ideal or approved 

package for the cold pack is yet very much of an 
open question, one requirement is certain. The accept- 
able package must be available at a low cost price. In 
the average local market frozen packages from afar will 
be in competition with fresh fruit and vegetables. 
Furthermore, transportation (Continued on page 54) 
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Artistry in New Powder Packages 


Designs of Boxes and Labels Strike Modern Note in Color Conformity 
and Express Individuality 


By JOHN J. QUINN 


Vice-President, Pinaud, Inc. 


5 Sst beauty expert of the one of the largest women’s 
magazines in the world recently made a collection 
of powder boxes. “‘I hadn't realized myself what 
an infinite range of variation there is in modern packag- 
ing,’ she confessed. ‘‘And dozens of these boxes are 
perfectly lovely. But this’’—indicating a gleaming 
black box with a severely simple triangular silver label 
‘is to me the most striking of all. It fits so beautifully 
yet so strikingly—into any boudoir color scheme, into 
the simplest or the most extreme modern bedroom.” 
She was talking about the new powder box of Pinaud. 
In the famous Pinaud collection in Paris is another 
powder box, made at the command of King Louis XVI 
more than a hundred and fifty years ago. And just as 
that box—made of 
fragile porcelain, 
exquisitely tinted 
as a flower—was 
typical of its age, 
so this new Pinaud 
powder box is typi- 
cal of ours. One 
was elaborate, lav- 
ishly ornamented— 
and highly imprac- 
tical. The other is 
startlingly simple 
—and not only un- 
breakable but un- 
spillable, for the 
top locks on with a 
quarter-turn so 
that a woman can 
toss it into a suit- 
case without fear. 
Let’s take first 
the material of 
which _ this 
powder box is 
made. It is a spe- 
cially-developed 
substance, odorless, 
amazingly strong, 
capable of taking 
a rarely beautiful 
polish. The lid of 
the box is threaded 


new 
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to lock securely into the top of the container. The 
design itself was perfected after innumerable modifica- 
tions of the first idea. Each change was in the direc- 
tion of still greater simplicity. The finished box today 
has the restful beauty of a temple, with its low circular 
steps at the top leading up and up like a terraced roof 
under an Egyptian sky. 

Then came the question of labeling. A glance at the 
package will indicate how varied the possibilities were. 
All kinds of labels were experimented with. Narrow 
vertical strips, circles, squares, rectangles—and all were 
rejected. Then came the silver triangle; and since 
silver, green and black are the Pinaud colors, a narrow 
edge of green was run down the triangle’s left side. 

We are planning 
in the near future 
to put out a smaller 
box as a companion 
package to this 
large one. And 
this smaller box is 
interesting, too, as 
the accompanying 
illustration shows. 
It is an exact equi- 
lateral triangle, re- 
peating the triangle 
motif from the 
large box, worked 
out in silver and 
resting on a black 
flanged base of the 
same material as 
the large box. 

Again—sim- 
plicity carried to 
extremes, perhaps 
—yet how much 
more effective than 
any other scheme 
could be. 

It is extremely 
interesting to see 
how these Pinaud 
boxes stand out in 
actual display-case 
competition with 


Modern Packaging 





































other boxes in a toilet-goods department. As you 
look down into the case, there will be row after row of 
gorgeous packages—a perfect riot of color—such a 
riot, indeed, that it actually confuses the eye. And the 
more colorful the array, the more positively arresting 
and startling do the silver and black of Pinaud become. 
As a matter of fact, on the occasion of the introduc- 
tion of this new package to New York City, two almost 
unprecedented tributes were paid it: B. Altman and 
John Wanamaker both devoted an entire window to 
this one product—which is rare praise indeed for a 
single cosmetic item from two of the leading department 
stores of the world. 














Decorated Paper Trends 





(Continued from page 29) as the above, or of very 
dainty pastel effects, and while the pastels are still 
selling in good volume, because they have such a wide 
application for various purposes, the noisier and jazzier 
designs are easier to put across in the present market, 
and results are obtained more quickly than on the 
quieter numbers. 

Another reports that consumers are still calling for 
highly colored futuristic and modernistic patterns, far 
in excess of the inquiries last year. While this com- 
pany has made a few light color combinations the trend 
seems to still be going forward for the deep high colors 
that stand out prominently. 

That designs may return to the more conservative 
is indicated by the opinion of another manufacturer 
who says that it already appears that the pendulum is 
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starting to swing back somewhat toward the more con- 
ventional designs. Bright colors and rather startling 
combinations of colors are still required but designs tend 
to be less futuristic or modernistic. 

One manufacturer who specializes more-particularly 
in fancy embossed papers states that for this line there 
is a growing demand and that for the first five months 
of this year sales showed an increase considerably be- 
yond that of last year’s business. 


Washington Correspondence 


HE Federal Trade Commission has announced its 
action on the resolution adopted by the grinders 
and packers of the spice industry at a trade practice 
conference held in New York City, May 9, 1929, with 
approximately 80 per cent of the industry, on a basis of 
tonnage, present or otherwise represented. 

The following resolution was adopted by the confer- 
ence, and on June 25, 1929, affirmatively approved by 
the Commission. 

WHEREAS, a practice known as “‘slack-filling’’ has, 
from various causes, become prevalent in the spice 
industry, and 

WHEREAS, the grocery industry as a whole has con- 
demned this practice in a resolution passed at the 
Grocery Trade Practice Conference in Chicago last 
October, and 

WHEREAS, The American Spice Trade Association 
and the industry ,as a whole is desirous of correcting 
this evil, the following resolutions are submitted: 

1. Resolved, That the use of deceptively slack- 
filled or deceptively shaped containers for ground 
spices is an unfair method of competition: 

(a) ‘That to pack 2 oz. of ground spice in a 
container of greater capacity than 145 cc. is slack- 
filling, and an unfair method of competition; 

(b) ‘That to pack 1'/2 oz. of ground spice in a 
container of greater capacity than 120 cc. is slack- 
filling, and an unfair method of competition; 

(c) That to pack 1'/, oz. of ground spice in a 
container of greater capacity than 100 cc. is slack- 
filling, and an unfair method of competition; 

(d) That to pack 1 oz. of ground spice in a 
container of greater capacity than 80 cc. is slack- 
filling, and an unfair method of competition; 

(e) ‘That to pack any quantity of ground spice 
in a container showing greater tolerance between 
container and contents than is specified for the 
weights and container capacities especially pro- 
vided for in these resolutions is slack-filling, and 
an unfair method of competition; 

(f) That the ground spices specifically covered 
shall be: Peppers of all kinds including Paprika, 
Ginger, Cinnamon, Cloves, Allspice (Pimento), 
Nutmeg, Mace, Turmeric, Mustard, or a mixture 
of any two or more of them, but excluding herbs. 
Be It Further Resolved, that these resolutions shall 

become effective six months after having been ap- 

proved by the Federal Trade Commission. 
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Illustrations—Courtesy of New England Box Co. 


Pleasing color schemes and designs add distinction and charm to these containers 


Re-Use Value in Decorated 
Wooden Boxes 


Designs and Color Effects Applied to Exteriors of Containers Add to 
Attractiveness of Substantial Containers 


RDINARILY we regard the satisfactory package 
C) as one that contains the product packed therein 

in a manner which protects as well as presents 
the goods in an attractive manner. How indefinitely 
more valuable is the box which is both attractive and 
sufficiently strong to last longer than the contents! Such 
a container may serve not only as a continuous advertise- 
ment for the manufacturer whose products originally 
were placed in it, but its re-use value obviously places a 
higher estimate in the mind of the consumer on the 
quality of the goods that are so packaged. 

A wooden box possesses strength and, properly con- 
structed, incorporates most of the structural elements of 
the successful package. In re-use it is particularly valu- 
able for even a comparatively small box can be utilized 
as an ideal cigarette humidor or a container for studs, 
cuff links and many other small articles after its original 
contents are gone. With the application of certain 
decorative effects to the outer and inner surfaces of the 
box, it can comply to all of the essentials of the attractive 
as well as the practical package; the same effects of 
beauty in color, design and neatness can be applied to 
wooden boxes as to containers made from other materials. 
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Among the several boxes shown in the accompanying 
illustrations are those which serve as containers for 
stationery, confectionery, tobacco, silverware, leather 
goods, tools, perfumes, toilet articles and many other 
commodities. Each is made of wood and is carefully 
constructed to carry the contents securely and neatly. 
Other shapes and sizes can be made to fit the particular 
merchandise they are to carry. ‘To the exterior surfaces 
of the boxes shown has been applied a decorative finish 
which not only produces an attractive mottled or relief 
effect but also serves as a base for a wide range of design 
and color, limited only by the requirements or prefer- 
ences of the manufacturer who is using such boxes as 
containers for his merchandise. As may be seen, the 
designs applied to this base finish may be varied from 
modernistic or interpretive motifs to the use of old prints, 
from antique finishes to leather effects. 

In the lining of these boxes decorative and imitative 
papers are used, also fabrics such as velveteen and silk, 
and these are selected with the idea of obtaining harmony 
or contrast with the exterior design or coloring. Like- 
wise, strap or brass hinges, locks, clasps and other small 
appurtenances are applied to the boxes and add to their 
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effectiveness and attractiveness. Partitions, as well as 
removable compartments, may be placed in the original 
boxes as they are supplied to the purchaser or after the 
contents have been removed. 

With the many possibilities of treatment, both for the 
exterior and interior of the boxes, there is an opportun- 
ity—in considering the use of color as applied to such 
boxes—to link the contents in a definite way with the 
package. So that if the contents are colored or conform 
to a certain design, the box exterior can carry a repro- 
duction of this color or design and actually serve to iden- 
tify the product packaged. 

An interesting treatment which is applied to ail of 
the designs shown in the illustrations and to other boxes 
which are included in a complete line of these wooden 
containers is the embossed effect which serves to intensify 
or outline the decorative motifs that are used. Such 
outlines are applied to the finished surface of each box in 
the form of raised diagrams so that as the individual 
colors are placed on the design there is a clear line of 
demarcation between the various shades or tones, thereby 
giving a clearer or more defined reproduction of the de- 
sign or figure that is used. Without the use of color in 
the illustrations it is, of course, difficult to convey the 
full attractiveness of the boxes but suffice it to say that 
there is no limit to the number of colors or combination 
of colors that can be used. In one of the numbers shown 
—that of the makeup box—the full utility value of such 
a container is quite apparent. As may be seen in the 
open view, a lining is attractively placed in the bottom 
of the box while a partition extends across the full width 
and forms a division for the placing of various items. 
The mirror on the lid is sturdily held in place with a 
velvet frame of the same color as the exterior finish. 

Rugged construction, wearing qualities and the ability 


to present effectively the designs and colors placed upon 
them make these types of wooden boxes particularly 
acceptable for re-use purposes. How often do we find 
that a package is purchased because the buyer is intrigued 


Convenience and attractiveness are evident in this 
wooden makeup box 


with the container itself rather than by a desire or urge 
to possess the contents! However, the merchandise 
manufacturer in making use (Continued on page 51) 


Some idea of the variety of designs possible in decorative wooden boxes may be obtained from this selection 
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Packaging for Chain Stores 


Varying Demand for Products Necessitates Careful Buying of Raw Materials and 
Increases Packaging Problems 


HE key-note of the success of the numerous chain 
T store organizations is rapid turnover of stock. 

The retail prices of merchandise sold by these 
stores is usually lower than the individually owned stores 
in the same classification and this low margin of profit 
necessitates not only quantity sales but careful mer- 
chandising. 

The public taste is a capricious one and although series 
of statistical reports on consumer demand have been 
compiled, it has been found that there is no accurate 
measure by which this de- 
mand may be predicted. 
This fact frequently causes 
a demand for out-of-season 
products and presents a 
serious merchandising 
problem to these organiza- 
tions. 

One organization oper- 
ating a large number of 
stores in the New England 
states operates several fac- 
tories in order to supply its 
stores with certain brands 
of products sold by the 
stores. A visit to one of 
these factories revealed 
many interesting phases of the packaging industry not 
usually encountered in factories operating under other 
plans. This particular factory is situated in a farming 
region and for this reason is able to buy farm products at 
a reasonable price. 

A large percentage, however, of the fruits used in 
manufacturing jams and jellies are shipped from the 
Pacific Coast in refrigerator cars and placed in cold 
storage until needed. These fruits are packed in sugar 
and when thawed out are in every way the equal of 
the freshly picked fruit generally used in these products. 


Filling, capping and labeling jelly 


In making the jams and jellies the barrels of fruit are 
opened and the contents thawed out and carefully picked 
over so that all defective fruit may be detected and 
removed. ‘Then the fruit is placed in large kettles with 
the other ingredients and cooked according to the usual 
method. Frequent tests are made to determine pectin 
content. 


HE packaging plant is located on the floor below the 
manufacturing plant and here the glasses and jars 
to be used are delivered in 
their original fibre shipping 
cases. These jars are re- 
moved from the cases by 
operators and passed 
through sterilizing and 
washing machines. They 
are then replaced in the 
cases and delivered to the 
operators of the various 
packing units. The prod- 
uct is fed to the filling ma- 
chines through pipes from 
the floor above and each 
jar is automatically filled 
with the correct amount 
by the filling machines. 
As the filled jars leave the machine they are inspected and 
sponged off if necessary. ‘They then pass through a cap- 
ping machine where the caps bearing the trade name are 
applied. Passing along a conveyor belt they then reach 
a labeling machine which applies the standard label and 
passes them along to the operators who are stationed on 
both sides of the conveyor belt and whose duty it is to 
finally inspect each jar. 

Operators at the end of this line remove the jars and 
replace them in the original cases. These cases are then 
sealed and removed by trucks to the shipping room 


Straight line packaging methods employed in bottling ketchup 
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Labeling, cartoning and sealing canned vegetables at a packaging plant which supplies a chain store organization 


where they are shipped for immediate delivery or held 
to fill future needs. 

The ketchup is made from fruit bought from surround- 
ing farms during the height of the season. This fruit 
is cleaned, inspected and passed through several 
processes. Then it is used to manufacture the ketchup 
marketed under the trade brand of this company. 

The packaging operations are similar to those used 
for the jams and jellies with the exception that a large 
amount of the ketchup is bottled and capped during 
the tomato season but not labeled until later on when 
the packaging machines are less rushed. As the demand 
occurs during other seasons of the year, these bottles 
are removed from storage, labeled and packed for ship- 
ment. ‘This is also true of the vinegar manufactured at 
this factory. 

The cans used in packing vegetables are delivered to 
the factory in freight cars. These cars are moved to a 
siding adjacent to the unit of the factory manufacturing 
these products and are unloaded directly in to the fac- 
tory. Here they pass along conveyor belts, through 
sterilizing machines and down to the packaging floor. 
The sauces for the vegetables are manufactured on the 
second floor of the plant and pass through filling machines 
to the floor below. 


N canning vegetables the cans pass along conveyor 

belts until they reach the filling machines. Here an 
automatically controlled amount of vegetables and 
sauce is placed in each can and then the cans pass along 
another belt which passes through a double row of op- 
erators. ‘The cans then travel to the capping machine 
where the cans are hermetically sealed. After sealing 
the cans are collected by operators in large iron baskets. 
These baskets are removed by overhead cranes to the 
pressure cookers where the product is subjected to a 
carefully timed cooking. 

When the cans are removed from the cookers they are 
allowed to cool until of the proper temperature to be 
easily handled. ‘Then the baskets are conveyed to the 
labeling unit. This unit is fed by a conveyor belt and 
cans damaged during the cooking are removed. The 
labeling machine applies glue to the label, wraps it 
around the can and fastens the end by means of applied 
pressure. As the cans leave this machine they are 
again inspected for excess glue or scratched or imperfect 
labels. ‘The perfectly labeled cans pass along to the 
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cartoning machine where a dozen cans are packed in each 
fibre shipping case. ‘These cases are then passed through 
a sealing machine and conveyed by gravity conveyors 
to the shipping room or storage. 

Careful planning in the purchase of ingredients, co- 
ordination of production and packaging units and con- 
stant attention to even the minor details of packaging, 
make it possible for this organization to manufacture a 
large number of products with great economy. It is 
organizations of this character which make possible the 
great chains of retail stores operating today. 


A Convenient Wax Paper Container 


HE Hammersley Mfg. Co. of Garfield, N. J., uses 

a heavy cardboard container to merchandise a roll 
of heavy waxed paper. ‘The top of the carton is covered 
with a lithographed wrap developed in orange, black and 
white. This wrap shows pictures of occasions when the 
wax paper may be used and an identifying label bearing 
the manufacturer’s name. The lower half of the carton is 
provided with a brass finish rod or cutter in order to 
facilitate cutting the paper into the desired lengths. 


Convenient container which illustrates uses of product 














The Package of the Month 


| Sapam KAGES designed for gift purposes or for luxury 


products require careful attention to all the finer 

details of packaging. In merchandise of this 
character, the container must suggest the exclusiveness 
and quality of the product as well as provide a fitting 
background for the merchandise enclosed. 

The above illustration shows a few of the containers 
used by ‘‘Lickter’s’’ of Hollywood, California, in mer- 
chandising an exclusive high quality line of cigarettes. 
These boxes clearly demonstrate the many possibilities 
of luxury packages. Redwood is used in the manufac- 
ture of these boxes because it has been found that this 
wood best preserves the flavor and moisture of tobacco. 
Gold-finished metal hinges and clasps are used on all 
these containers. 

An interesting trade mark, comprised of a pyramid, 
sphinx and the trade name, is printed on both the inside 
and outside of the cover so that it is in evidence whether 
the box is shown open or closed. Triangular-shaped 
pieces of gold metal foil printed with the trade name are 
placed over the cigarettes in the large boxes as an addi- 
tional decorative note. 

The contents of all these packages is protected by a 
strip of transparent cellulose firmly glued into place on 
both sides of the inner ridge of the container. This not 
only acts as an additional protection to the contents but 
adds to the general attractiveness of the package. 

The illustration above shows a few of the different 
types of this package. At the left of the upper row is the 
“El Capitan’”’ box containing fifty large after-dinner type 
cigarettes with gold tips. Center and right of upper row 
are assortments of the standard-size Egyptian cigarettes. 
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In the lower row on the left is shown the ‘‘Sultan’s 
Chest’’—an assortment of Egyptian cigarettes in colors 
combined with the smaller cigarettes named by this 
company “A Puff from Hollywood.” In the center is 
a smaller box of the colored cigarettes and at the right 
the “‘Qu-Tee”’ assortment of Chinese cigarettes. 

This group was chosen as the Package of the Month 
because the packages presented an attractive appearance, 
met the requirements of suitability of design, gave ex- 
cellent protection to the contents and possessed a high 
degree of advertising value. 

Shown below is another package used by the same 
company. The feature of this package is a printed 
celluloid tag inserted in the box before closing. The 
print on this tag designates the type of cigarette en- 
closed and is used as a slide to facilitate cutting the 
Government seal placed over the edge of the box. 
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Getting Them on the Counter 


Unlimited Opportunities for Adapting Use of Display Containers in 
««Spot-Lighting” Packaged Products 


By W. F. HOWELL 
Assistant Secretary, Robert Gair Co. 


EN years ago the purchaser of display containers 

was confronted with the lack of interest of the 

retail dealer and frequently had difficulty in per- 
suading him that this sales device was not an intrusion 
in his store. The dealer now relies on its material help 
in the stimulation of sales of special products. From 
the manufacturer’s standpoint, the problem of ‘getting 
them on the counter’ has resolved itself into a com- 
petition of design, ingenious structure and general at- 
tractiveness, for nowadays in most stores definite counter 
space is reserved for this display. 

For the products which have by custom been displayed 
for a long time in these miniature shops, the competition 
is keen but the dealer is always ready to feature, even to 
give extra space to the display containers holding prod- 
ucts which for years have reposed in drawers or on 
shelves. 

The use of display containers has become such a 
routine part of any general advertising plan that it 
would seem that the field would have been exhausted 
long since. It is surprising, therefore, to discover 
nearly every week the application of this device to 
products which heretofore seemed unadapted to this 
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Courtesy of Yale & Towne Mfg. Co. 
The purchaser views the product as well as the container 
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form of display. As indicating this definite trend the 
accompanying illustrations and descriptions of a few 
of the containers recently devised are of interest. To 


Courtesy of Robert Gair Co. 
Displays which bring products closer to the buyer 


appreciate the radical change and the great improve- 
ment in these instances, one must visualize former meth- 
ods of display. 

Five-cent candies and nuts in glassine bags have always 
been difficult to display. There are usually a number 
of flavors and varieties in these candies and nuts and the 
package itself is awkward to handle. The glassine is 
slippery and the bags have to be placed in baskets or in 
wooden trays built specially into the counter, giving 
them little opportunity for individual display. Fral- 
inger of Atlantic City is now using a specially designed 
display container, attractive in itself, and novel in its 
structure. A special device permits the tilting of the 
bags and so obtains maximum display value and keeps 
them orderly even after some are sold. The shipping 
cover provided has a device that conforms to the con- 
tour of the container, which enables the filled container 
to reach its destination exactly as packed. The dealer 
merely slips off the cover and the filled container is 
ready for display. 


HE proper display of hardware is another problem 
which can be solved by the display container. The 
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Courtesy of Robert Gair Co. 


Display which permits tilting of glassine bags 


small hardware store often shows less initiative in this 
direction than other stores of equal size with the result 
that there is plenty of counter space available. There 
has been progress in this field, forced perhaps more by 
electric lamp companies and other related industries 
than by the hardware manufacturers. To get hard- 
ware out of the inevitable wooden drawer or labeled 
black shelf box is an achievement. Yale & Towne have 
accomplished this by providing a smart yet practical 
display container for locks. Its gray color is an insur- 
ance against soiling. A half-dozen locks are packed in 
this container; five are in the usual tuck carton, with a 
small aperture in the front to allow a glimpse of the 
lock but the sixth is in a box of special design. The 
bottom fits into the cover, allowing a permanent display 
of the lock itself. This display container is of extra 
rigid design, adapted to hold the rather heavy contents, 
and contains a device which locks the display panel 
into permanent position at a desirable angle. 

Bottles of drawing ink have long reposed in rows on 
the shelves of stores devoted to stationery and artists’ 
supplies. Higgins’ Ink, sold for generations, is now on 





Courtesy of Robert Gair Co. 


Container for displaying individual grower’s product 
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the counter in a display container. The artist or 
draughtsman making a special purchase is reminded of 
his need for replenishing his supply of black or special 
colors. 

A particularly appealing container is used by the 
Hub Hosiery Mills for the display of their Lucky Dux 
baby stockings. These stockings are usually sold from 
a shelf carton holding a number of pairs or from a 
specially partitioned drawer. It is an achievement to 
bring such products closer to the prospective buyer. 

A display container for apples recently made its 
debut. ‘This in itself is novel, but a greater innovation 
is the entry of a display container for fresh fruit into 
the fruit store. It is unlikely that such a container will 
change the method of selling apples’ but it presents a 
heretofore unused method of drawing attention to an 
individual grower’s product or to an apple raised in a 
particular section of the country and it is not unreason- 
able to expect to see the special brands of citrus fruits 
in display containers. They need not be packed for 
shipment in this device, which would be expensive, but 
one container in a store would offer an ideal method of 
bringing particular attention to a special brand. 

Considering these examples, it is well to proceed on 
the supposition that all products can be advantageously 
shown in display containers and thereby compete for 
space on the valuable counter which has been absorbed 
heretofore too largely by certain products which, through 
custom or particular adaptability, have managed to get 
more than their fair share. 


HE United Stores Corporation has been organized 

in the State of Delaware to acquire the capital 
stock of the Tobacco Products Corp., the United Cigar 
Stores Co. of America, and the Union Tobacco Co., 
and also to acquire the interests of the United Cigar 
Stores in the drug and candy chain business. The com- 
panies in which United Cigar has interests and which are 
affected by this proposed merger are the Whelan Drug 
Co., the Neve Drug Co., the Pennsylvania Drug Co., 
and Happiness Candy Stores. United Cigar’s interests 
in the Schulte-United 5¢ to $1 stores are also taken over. 


merger of food products companies, comprising the 
Fleischmann Company, Royal Baking Powder Co., 
and the E. W. Gillette Co., Ltd., the largest baking 
powder producer in Canada, has been recently announced 
by J. P. Morgan & Co. A plan of organization for the 
new company is being prepared and if this is satisfactory 
to the holders of shares the new company, it is expected, 
will acquire by separate purchase the firm of Chase & 
Sanborn, one of the largest coffee dealers in the country. 
In financial circles word of the merger started rumors 
that many other large food companies soon would find 
themselves under the Morgan banner. Among the 
companies which had been deemed likely to join the 
affiliation are the Campbell Soup Co., Postum Co., Inc., 
Kraft-Phenix Cheese Corp., and the Gold Dust Corpora- 
tion. 
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More Than Just a Candy Box 





Interesting and Useful Gifts Combined with Boxes of Confections Provide Novelty 
and Act as Sales Stimulants 


HE dual purpose container has long been recognized 
as a valuable merchandising aid. This is particu- 


larly true of boxes designed for confections or other - 


perishable products as the keen competition in this field 
has necessitated the use of many types of novelty 
packages. So today we find the more progressive manu- 
facturers constantly on the alert for new package 
ideas that may be developed into packages which leave 
the purchaser with something worth while after the 
candy has been eaten. 

The above illustration shows several of these novelty 
containers. The box on the left consists of a flat box 
covered in gold floral paper and made with a depression 
in the top large enough to contain a traveling stationery 
case. This case is made of fabricoid in a variety of 
colors, lined with fancy paper and containing a pad of 
writing paper. A side pocket is filled with envelopes to 
match the paper. 

The box shown in the center is also covered with floral 
gold paper but in this case the box top is formed by an 
easel photograph frame. For display purposes this frame 
contains a greeting card which may be removed by the 
purchaser. 

A similar design is shown at the right but in this case 
the photograph frame is of the folding type.. This 
frame is covered with fabricoid and lined with a figured 
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silk. This, too, contains a greeting card which may be 
removed by the purchaser. 

In the foreground is shown a novelty package which 
closely resembles a leather-bound book when closed. 
As shown at the right of the illustration below, this 
package consists of a photograph frame designed to hold 
two photographs and finished in imitation leather. This 
folder is placed around a candy box covered with gold 
paper in a moire finish. (Continued on page 51) 
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New French Containers 
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Stationery 


Stylish Packaging Which Combines Beauty and Utility Evident in Recent Ideas 
Used in Boxes for Imported Writing Papers 


By HARRISON ELLIOTT 
Japan Paper Company 


ANY of the newest offerings of social stationery 

M from France are handsome examples of artistry 

and refinement in packaging for desk and travel 

use. They reflect the vogue for flat and thin containers 
and a modernistic simplicity of shape and design. 





Peaked lid papeterie cabinet covered with red suede velveleen 
edged in gold. An antique velvet effect 


For the traveler and vacationist, portfolios in the 
form of lady’s under-arm bags are featured and have a 
practical utility as well as ornamental appeal. They 
are light and compact and stow away nicely in the grip 
or suitcase, and have no sharp corners which might 
prove damaging to feminine finery. 

Velveleen is employed as a cover stock and with its 
fine suede finish, simulating leather, has remarkable 
durability and wearing qualities. This stock consists of 
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closely laid pulverized felt on a ground of tough, durable 
paper which gives lightness in weight and resistance to 
wear. Its characteristic softness of surface affords pro- 
tection against the scratching of highly polished sur- 
faces and makes the stock particularly desirable when 
used in containers which must be kept on the desk or 
writing table. Velveleen offers a velvety surface of 
sufficient firmness and body to take printing, has a 
depth and richness of color and to a great extent is 
water-proof. Much of the charm and medieval effect of 
the peaked-lid box in the accompanying illustration is 
due to the resemblance of the velveleen covering to old 
velvet. The harmony of format and covering is nicely 
served. This container has a fine tone in finish and 
color and is an excellent specimen of artistry in packag- 
ing as applied particularly to stationery. 


HE packaging of stationery is a highly competitive 
art today upon which sales success largely depends. 
In the styling of such packages the container is often 
of practically as much intrinsic value as the contents. 





Flat bag containing writing paper and envelopes. 
A convenient traveling accessory 
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A box-like portfolio of velveleen. A French method of packaging 
writing paper and envelopes for vacation and travel use 


The low, flat box depicted is another container of utility 
and beauty combined. The ease of access to the con- 
tents has been worked cut by means of a short and 
easily lifted attached lid which needs to be raised but 
slightly to reveal the contents and falls in place con- 
veniently and automatically. The small space which 
it occupies will also be appreciated by those who desire 
neatness and compactness. 

The portfolio idea in packaging writing paper and 
envelopes is a great convenience to the traveler when 
facilities for writing are rather limited and notes must 
be written hastily in cramped quarters. 

Packaging such as illustrated in this article suggests 
the ultra in quality and a high standard of taste in 
suiting the container to the commodity. This dainty 
and graceful packaging lends a finish to the product that 
accords with the feminine fashion of the day. It is a 
smart and artistic presentation which promotes popu- 
larity and a consequent increase in sales. The examples 
shown also serve to indicate the advances which are 
being made in the packaging of stationery. 





Interesting stationery packaging for the writing desk. Box covering of 
dark red velveleen banded with black 
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More Than Just a Candy Box 
(Continued from page 49) 


At the left of the second illustration is shown a package 
developed along similar lines. In this instance the cover 
is formed by a telephone screen. This screen is covered 
with a silver and red paper and lined with silver in a 
moire finish. The box enclosed is covered with the same 
silver paper. 

All of these boxes provide the purchaser with a useful 
gift that acts as a reminder of the excellence of the 
product long after the candy has been eaten. ‘The boxes 
shown in this article were furnished through the courtesy 
of the Mason Box Co. 


A New Package for Paper Napkins 


if N merchandising an assortment of fancy paper napkins 

the American Tissue Mills of Holyoke, Mass., em- 
ploys a unique box covered with an attractive fancy 
paper design. This box measures 9'/2 x 9'/2 inches and 





Drop front display box for paper napkins 


is 2'/. inches deep. It is equipped with a hinged lid and 
drop front in order to display the color of the contents. 
The assortment enclosed consists of seventy-five paper 
napkins printed in five colors—deep pink, bright blue, 
yellow, purple and orange. 


Re-Use Value in Decorated Wooden Boxes 


(Continued from page 43) of such a container reduces 
customer resistance which otherwise might retard dis- 
tribution or sales of his goods. In this instance it is a 
clear case of where ‘‘the package sells the goods.” 
Wooden boxes have long been used and highly regarded 
as containers by several of the packaging groups because 
of their strength and durability. But with the possi- 
bilities offered for the application of color and design to 
wooden boxes there is renewed interest on the part of the 
manufacturer who seeks effective and economical con- 
tainers. 
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Gift boxes in harmony with modern: ntertors 


Boxes Make Individual 


Displays 


Containers Showing Merchandise in Unusual Positions Attract Immediate Attention— 
Originality of Design Insures Distinctive Displays 


By PAUL S. RUMPEL 
Molitor Box Company 


HILE scrap baskets and leather boxes are not a 

new item for gift shop sales, the two featured in 

the accompanying illustration have exceptional 
merit in that the soft texture of the velour covering makes 
them ideally suited for use in either living room, library, 
or boudoir. The covering is of sea-green Cellusuede, 
with super-imposed squares of vari-colored Cellusuede 
of the same texture. Both items are lined with a 
floral paper, the top edges being trimmed in plain gold. 
These items are of standard sizes and are also supplied 
in other colors, with a variety of inside linings to har- 
monize with their coverings. 
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The glove box and handkerchief box shown are of the 
reversible cover type in ‘‘moderne’’ design, the glove 
box being a combination of black, gold, platinum and 
cream. ‘The handkerchief box is a delicate shade of 
orchid, pointed with green-bronze moire. ‘The trinket 
box also shown is of a very pale shade of orchid, trimmed 
with platinum and a ribbon pom-pom of deep lavender. 

Attached on the under side of the covers of these boxes 
is a small rectangular box containing an absorbent pad, to 
be saturated with a favorite odor, thus doing away with 
the sale of arbitrary sachet odors commonly available. 
These boxes are all obtainable in a variety of colors, and 
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contents even when a considerable num- 
ber of sets are shown in a display case, 
or window. ‘The base is a velour paper 
of domestic make. 

It is indeed refreshing to see that im- 
proved box design is being given its 
rightful recognition even in lines which 
for years have adhered to ‘established’ 
customs. The box manufacturer, alert 
to the sales needs of his customers, 
renders a service almost invaluable to 
his client when he lifts the package out 
of the rut into which it may have fallen. 








HAT a pen or pencil set box must 
consist of a velvet pad with depres- 
sions for the writing instruments was 
the idea that prevailed for many years. 
True, the construction of the box varied 
from time to time, and there was the 
usual change in the style and design of 
Merchandise displayed in unusual positions attracts immediate attention se Spica in academe ek asaged 
ness to these boxes that made it in- 
creasingly difficult for the retail merchant 
new numbersare being added to the line from time totime. to create a display that showed the least originality. 
Many department stores now have separate box de- Among the first to reverse the old order of things and 
partments in which almost anything from an individual adopt an idea that was not only novel, but had the added 
handkerchief box to a shoe cabinet may be purchased in advantage of showing the pen and pencil in the natural 
colors to harmonize with home surroundings. (vertical) position in the display box, was a mid-western 
manufacturer whose product has been known for years. 
T seems to have been a “‘trade custom’’ to imbed A cut-away base or box built upon a wood block foun- 
leather goods in satins, rayons and similar fabrics, dation holds the writing tools (Continued on page 56) 
until a mid-western manufacturer 
adopted the idea of showing them up- 
right. How much more attractively 
these ‘‘sets’’ are displayed! How they 
dominate a gift shop showcase! How 
the gift value of the articles is enhanced! 
The three-piece set box consists of three 
separate shells, open at the front with ta- 
pering sides, mounted on a bottom which 
projects slightly over length and width. 
Inside of the shells is lined with a dull 
gold paper which also trims the edges. 
The cover top-edge is trimmed with the 
same gold paper and outside of both the 
box and cover are finished with ‘Ostrich 
Hide”’ paper in a neutral shade. 
Most any man would be attracted by 
the pocket letter folder and bill fold when 
shown in this vertical display box {of 
“moderne” design. Cutting away,the 
fronts of two superimposed boxes gives a 
unique effect and shows sufficient of the 
contents to obviate removal from the box 
to show the set to prospective purchasers. 
The bill fold, key case and cigarette 
case are attractively displayed on a re- 
versible pad. The tapered sides of the 
box provide a colorful “frame” for the Pen displays of unusual attractiveness 
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What Package, Frozen Pack? 


(Continued from page 39) costs on the frozen pack 
will be high at best. So there is a strong incentive to 
seek retail containers that are light in weight and of 
minimum cost consistent with dignified appearance and 
the requisite qualifications. 

Container policies in the cold pack industry are due to 
feel forthwith the effect of the first radical readjustment 
necessitated in this industry. When cold pack mer- 
chandising to ultimate consumers was first launched, 
the plan of distribution which found the most favor 
involved freezing storage in bulk, shipment in that form 
to distribution points and repacking or packaging by 
retailers. This was the initial policy of some of the 
largest operators. And just here it may be added that 
many of the leaders and oldest-established firms in the 
canning industry have taken up the frozen pack. Sev- 
eral impediments to the plan of breaking up bulk ship- 
ments have sounded its death knell. 

One of the most serious disadvantages of decentraliza- 
tion is found in the fact that the operation of breaking 
up and repackaging bulk shipments is found to almost 
inevitably injure the appearance of the fruit. And ap- 
pearances count for so much in this line. Then, too, the 
average repacker has not the best of facilities for packag- 
ing. He may not even watch his temperatures quite as 
closely as is desirable with this line. Worst of all, he 
may lack the knowledge or the resources to create a 
package with the explanatory inscriptions and selling 
appeal that are so important in introducing a product 
that is more or less of a novelty to most prospects. So 
that the destiny of the industry seems to lie in the frozen 
packaging of the retail units at the seat of production 
and the transportation and storage of the small packages 
at temperatures around 20 deg. F. 


ERHAPS due to the subconscious influence of the 

traditions of the canning industry, the cylindrical 
type of container has preference thus far in the frozen 
pack industry. Some skeptics had misgivings that 
paper cans and paper bottles would not suffice for the 
frozen fruit juices which are an important part of the new 
line. Plainly they had not reckoned with the saving 
grace of freezing. In actual practice, friction top, 
paraffined paper containers with a sealed inner seam, a 
double bottom and a special crimp have met every re- 
quirement as receptacles for frozen grape juice and citrus 
juices. Meanwhile the manufacturers of metal contain- 
ers have been busy perfecting lacquers that are counted 
upon to circumvent the bleaching and discoloration of 
fruit. The tin can cools quicker than any of the con- 
tainers in common use for the frozen pack and this is, 
under certain circumstances, an advantage that is 
counted to overcome disparity in costs. 

In conclusion it may be noted that length of storage 
period is bound to exert its influence upon container 
policies as the frozen pack industry is shaken down. 
it is admitted that frozen pack fruits and vegetables 
may be held from one year to another. Federal 
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experts insist, however, that this is not advisable inas- 
much as the juice and fruit separate and the product 
is, in no respect, as good as when freshly frozen. It 
might be added that Uncle Sam is not pretending to 
solve all the packaging problems of the frozen pack in- 
dustry as it grows by leaps and bounds. 


Photographing the Package 


(Continued from page 35) To be sure it will show 
everything there is to be shown on the package, 
sharp in detail, but not the least bit attractive and just 
a photograph of another package. This sort of photog- 
raphy, while accurate, and sometimes effective, is not 
the best way to illustrate your advertising. 

Your package is, after all, a representative of your 
business methods—your pride in your product and the 
thoughtfulness and care used in your merchandising 
program. So that, to advertise your package, most ef- 
fectively it is necessary to obtain an attractive and 
faithful reproduction of the package itself. 

There are several ways of doing this—with back- 
grounds, settings, ‘“‘shots’’ from unusual angles and cor- 
rect lighting. Correct lighting is most important be- 
cause light can either ‘“‘make or break’’ the photograph 
of your package, just as readily as it can movie stars. 
At the present time, there is a tendency to employ 
backgrounds in so-called ‘‘modern’”’ effects. Many in- 
experienced photographers think that this means the 
use of zig-zags, loops and other queer geometrical pat- 
terns as backgrounds, but there is a great deal more to 
it than that. Careful lighting will produce a photo- 
graph in which the attention of the observer is imme- 
diately focused upon the package and not by its bizarre 
effect in the background detracting from the attention 
due the package. 

Yew method of showing packages is in sur- 

rounding them by articles closely associated with 
the merchandise contained in the package. For in- 
stance, breakfast foods are often shown with attractive 
settings of breakfast tables; toilet articles with new and 
charming dressing-table accessories. By using this 
method it is often possible to suggest new uses for the 
product or by the employment of ‘‘association of ideas’’ 
increase the total sales volume. 

“Shots” from unusual angles can be used to very good 
effect on many packages, but again the shape and design 
must be taken into consideration, otherwise there is 
likely to be a great deal of distortion. 

Taking all these things into consideration, one can 
readily see that this takes time and thought and, like 
all other things well made, will be more expensive. But, 
I firmly believe that the additional advertising value, 
accruing from the use of such photographs in advertising, 
will more than justify the additional expense involved. 

The accompanying photographs show a few of the 
methods of photographing perfume bottles. Each back- 
ground was suggested by some feature of the bottle— 
shape, light reflection or detail of design. 
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Among Supply Manufacturers 


B. McDOW is now associated with Phoenix- 
¢ Hermetic Co. as Philadelphia representative, re- 
placing M. U. Ramsburg who has resigned. 


O take care of increased demands for machinery in 

the New York and eastern territory, the U. S. 
Bottlers Machinery Co. has moved to larger quarters at 
55 W. 42nd St., New York City. O. W. Lehman is in 
charge. 


RANK J. SCHERER, formerly of the Ivers Lee Co. 

of Newark, N. J., has recently become associated with 
the sales department of the McDonald Engineering Corp., 
of Brooklyn, N. Y., designers and manufacturers of 
labeling, corking and special automatic machines. 


HE Henk Wax Paper Mfg. Co., Inc., have acquired 

a new building at 1428 Longfellow Ave., Bronx, 
New York City, where they will be established about 
Sept. 1, 1929. This company has a record of over 
twenty-five years’ experience in the manufacture of wax 
paper of every description, also various paper specialties 
particularly for the confectionery trade. They are like- 
wise large producers of bread wraps and waxed glassine 
cake wrappers for the baking trade. A complete printing 
department is operated in connection with their waxing 
plant. 


ALTHER FLEISCHER of The Seidenpapierfabrik 

Eislingen Moriz Fleischer, Eislingen, Wuertt, Ger- 
many, is on a business trip to the United States. He will 
show novelties in fancy decorated papers, printed from 
exclusive designs of Paris, Berlin and Vienna artists. 
The Fleischer mills are producers of washable boxcover 
papers, envelope lining tissues, crepe papers, gift wrap- 
pers, fast color paper napkins and other paper novelties. 
While in this country Mr. Fleischer will make his head- 
quarters with his U. S. A. representatives: Winter, 
Wolff & Co., 225 Broadway, New York City. 


HE Continental Can Co., Inc., has purchased the 
assets and business of the Eastern Shore Can Co., 
located at Hurlock, Md. The acquired company, es- 
tablished in 1920, manufactures cans principally for 
canners of vegetables in the rich agricultural section 
along the eastern shore. The purchase includes a mod- 
ern plant and about ten acres of surrounding land. 
During 1929, Continental Can Co., Inc., will spend 
about five million dollars on new plant construction and 
improvements to present plant facilities, the largest ex- 
penditure for this purpose in any year of its history. 
Of this amount over $3,000,000 has been expended to 
date. In addition to three new plants now, or soon to 
be completed at Chicago, Oakland and Los Angeles, the 
rapid growth of the company has necessitated the ex- 
pansion of its facilities all over the country to meet 
present demand. 
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On the Pacific Coast additions to the company’s 
can manufacturing plant at San Jose and its machinery 
manufacturing plant at Seattle will further augment 
facilities for doing business.in that section. , Additions to 
three of the company’s buildings at Clearing, IIl., will 
materially increase productive and storage capacity at 
that point. Other improvements include an addition 
to one of the Baltimore plants with additional shipping 
and side track facilities, a large extension to the plant 
at Canonsburg, Pa., and an addition at Syracuse. 


Boxes Make Individual Displays 


(Continued from page 53) vertically, displaying the en- 
tire length of pen and pencil, as well as their spring 
clip, which is a notable feature of their line. The back- 
ground, or inside lining of the open front box, is white 
mother-of-pearl paper; the covering of the box as well 
as cover is gold and black web embossed paper. The 
name is printed and embossed on base as well as cover. 

When a western pen manufacturer brought forth a 
pen and pencil, with the gracefully rounded ends, a 
display container with rounded ends of similar contour 
was suggested tothem. ‘The base of this container upon 
which the pens are displayed is the new Cellusuede, a 
velour-like paper which has the requisite softness to form 
a desirable background for these handsome pens, yet 
it “‘works” easily in the box maker’s plant. It takes 
gold and other embossing beautifully. The box is 
covered with a vertical stripe paper. Here is a radical 
departure in pen display, which enables the pen dealer 
to present something really attractive and harmonious 
in design. 

A box covered with marble-like paper has a wood base 
with two grooves of such contour as to hoid pen and 
pencil at correct height for best display. This wood 
block is covered with Cellusuede, as above described, 
and the cover is lined and full-wrapped with the fancy 
paper. In this instance the designer of the box replaced 
a less attractive, yet more costly box, at the same time 
adding considerably to its display value. 

The reversible cover idea is the basis of the box 
adopted by a manufacturer who ‘jobs’ his product. 
The tapered-side box is lined out with a gold skytogen 
and full-wrapped with an attractive design metal paper 
in a deep green combination of colors. Both the 
Cellusuede base and the chenille wire loops are of a deep 
sea-green shade. It seems that this shade of green 
harmonizes beautifully with the varied hues of pen and 
pencil barrels, yet it enhances the window, or show-case 
display value by the quiet dignity of its tone. 

Among the display boxes for desk sets, the one in the 
accompanying illustration is representative of combined 
strength for shipment, with dignity of design and color. 
Inside and outside this box is covered with Neapolitan 
blue in Telanian finish. The customer’s imprint is a 
concise white semi-script in steel plate. 

These are but a few, all that available space will 
allow, of the ideas now before the makers and mer- 
chandisers of fountain pens and pencils. 
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Wrappings Used by Cigar Manufacturers 
Shown at Boardwalk Display 


N extensive display of cigars wrapped in mois- 
ture-proof Cellophane, including the products of 
twenty-three companies, attracted considerable atten- 
tion at the Du Pont products exhibit on the Boardwalk 
_ at Atlantic City recently. This is the first time such a 
display has been made at the resort. The goods were 
displayed in boxes, which contained cigars wrapped in 
one, two, three, four and five units. It was explained to 
visitors that the unusual qualities of this wrapping ma- 
terial made it possible for cigars protected by it to be kept 
fresh for from four to six months without humidors. 
The interest in the display was heightened by the 
effective backgrounds employed. These consisted of 


Display recently exhibited on the Boardwalk, Atlantic City, showing 
transparent-wrapped products of twenty-three cigar manufacturers 


lacquered fabrics in modernistic patterns and a great 
wealth of colorful fabrics, disposed so as to contrast and 
draw attention to the cigars. 

The following factories were represented in the ex- 
hibit: The American Exchange Cigar Co., D. Emil 
Klein Co., A Gutierrez, E. P. Cordero & Co., Harry 
Blum, E. Popper & Co., Gene Vall Cigar Co., Inc., all of 
New York City; Julius Fernbach & Co., Wengler & 
Mandell, Nathan Elson & Co., Perfecto Garcia & Bros. 
of Chicago; Joseph Knecht, Cincinnati, O.; Hav-A- 
Tampa Cigar Co., Tampa, Fla.; Frank P. Lewis Cigar 
Co., Peoria, Ill.;. J. Kerns Cigar Co., Milwaukee, Wis.; 
W. H. Meyers & Co., Red Lion, Pa.; Joseph Weinreich, 


Dayton, O.; H. Fendrich, Inc., Evansville, Ind.; H. 


Traiser & Co., Inc., Boston, Mass.; Le Roy Myers 
Co., Savannah, Ga.; M. Marsh & Sons, Wheeling, W. 
Va.; Cochran Bros., McConnelsville, O., and Yokum 
Bros., Reading, Pennsylvania. 


Trade Catalogs 


Folding, Set-up and Novelty Boxes: ‘The package has 
become such an important factor in modern merchandis- 
ing that this era has been spoken of as “The Package Age.’ 
The package is more than a protector of that which it 
contains. From the moment it is displayed on the shelf 
it becomes an advertisement and, as such, is subject to 
the whim of the advertising-minded buyer.’’ ‘Thus reads 
an introduction to an attractive booklet, ‘‘Dressed to 
Sell,’’ issued by the Hollywood Paper Box Corp., Holly- 
wood, Cal. This booklet is an able and well-executed 
presentation outlining the design services and products 
offered by this company. There are ample illustrations 
in black and white and in color and the type arrangement 
is particularly pleasing. 


Corrugated Boxes: The Consolidated Paper Co., 
of Monroe, Mich., is distributing a folder describing its 
product and printed on 0.009 strawboard that is used in 
making corrugated boxes. This folder is printed in 
brown and red and shows the various stages in the 
manufacture of corrugated boxes. 


Suede Papers: Mosinee Paper Mills Co., of Mosinee, 
Wis., has issued a booklet of samples of Cellusuede. 
This booklet contains samples of nine colors and black. 


Holiday Papers: A booklet showing five designs in 
Flashtone papers intended for holiday use has recently 
been issued by the Charles W. Williams and Co., Inc., 
of New York. These papers are developed in bright 
colors and present an entirely new phase in Christmas 
designs. 


Sealing Machines: The Harmon Sealer, 4017-19 W. 
Lake St., Chicago, Ill., has issued a four-page leaflet 
outlining a rental plan for the obtaining of its sealing 
machines. Illustrations and a general description of this 
equipment is included. ‘The company is now established 
in new factory quarters at the above address. 








prices for any quantity desired. 











REPRINTS at COST 


We will reprint at cost, plus a slight additional charge for postage and packing, 
any article in this or other issues oop MODERN PACKAGING. 


Every issue contains articles which profitably can be sent to business associates, 
customers or friends of some of our readers. 


We shall be pleased to quote 
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THE JONES 
CONSTANT MOTION CARTONER 
PRESENT STATUS 


ITH reference to deliveries: We have just 

completed and occupied an addition to our 
plant which more than doubles our facilities. 
Complete jigs and special tools, working in two 
shifts, enable us to deliver a standard Constant 
Motion Cartoner within six weeks after the 
receipt of an order. We are now making some 
deliveries within that time. 








In the next few months we will so standardize 
the construction of the Constant Motion Cartoner 
that we will be able to fill orders for practically 
any special machine within five to six weeks. 


Let us arrange to show you a Constant Motion 
Cartoner in actual operation. These machines 
are being shipped out rapidly and will soon 
be distributed over the country, so that wher- 
ever you may be you can find one near you. 


There is no reason why you should not own a 
Constant Motion Cartoner. 


Never Before Has So Much Work Been Done 
So Perfectly With So Little Mechanism 


R. A. JONES & COMPANY, INC. cincixniti, onto 
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Molded pulp containers in various sizes and shapes to conform to requirements of miscellaneous products 


Molded Pulp Hollow- Ware Containers 


OLDED pulp hollow-ware containers have rapidly 
come into general use because of their excellent 
appearance and economy. They are strong, seamless, 
sanitary, dustproof and moisture-proof. When impreg- 
nated either externally or internally with special patented 
solutions, they are said to be air- and water-tight, or 
electrically insulated. 

The first use of this process for manufacturing molded 
pulp hollow-ware containers was made at Spandau, 
Germany, in 1926. Today this process is operated at 
factories in England, France, Germany, Scandinavia, 
Holland and Italy, and is an established commercial suc- 
cess. The Keyes Container Corporation, 35 Congress 
St., Boston, Mass., are now completing the first American 
plant which is located in the Charlestown district of 
Boston. 

These containers are said to be ideal for the packing 
of food products, even those containing acids, fats or 
lyes, such as vinegar, butter, soaps, gasoline, etc. Special 
suspension containers are unexcelled for the packing of 
fragile articles such as glass bulbs, flasks or bottles and 
are also used extensively for shipping radio and x-ray 
tubes, china, porcelain and valuable bottled solutions 
such as gold and silver. 

As may be seen in the accompanying illustration, 
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many of the containers are of exclusive design and inimit- 
able. They can be made with embossed trade marks 
and lettering and in any color and can be furnished with 
tightly fitting covers of the same or other materials. The 
tops can also be molded to accommodate screw caps 
and patented stoppers or lids. 


Multiple Head Stitching Machines 


HE New Jersey Wire Stitching Machine Co. of 

Camden, N. J., is now putting on the market multiple 
head stitching machines for the sealing and assembling 
of boxes and bags and for the fastening of handles to 
shopping bags. 

On certain types of cartons as many as twelve stitches 
are driven simultaneously. This means not only con- 
siderably higher production but also containers of de- 
cidedly neater appearance, as all the stitches are driven 
in exactly the same position on all the cartons. These 
multiple head stitchers lend themselves readily to use 
with conveyors and automatic feeders and other machines 
doing a number of operations in one unit and required 
to operate at very high speeds. The stitcher head is 
said to embody the simplest and most rugged stitcher 
construction known. It has only seven parts and only 
three of these are moving parts. ‘The New Jersey Wire 
Stitching Machine Co. was recently granted patents on 
this new construction. 
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Our ears are burning,..., 


HILLSIDE, N. J. 


,.. because as rapidly as we can build tubes,..., 


more are wanted. 


tel if 


President 


P.S. ..., as it has been since we organized in 25. 


61 


























Bakelite, Molded for Packages 


OR several years Bakelite materials have been identi- 

fied with quality products, both of a utilitarian as 
well as ornamental and decorative nature. With the 
present vogue for colors and modernistic design, some of 
the more progressive manufacturers of packaged goods 
have been turning to Bakelite Molded as a means of 
improving the appearance and durability of their con- 
tainers. This material has many outstanding charac- 
teristics which make it ideal for this use. In its finished 














A few applications of Bakelite in packaging 


form, it is hard, mechanically strong and non-hydroscopic. 
It is unaffected by most of the ordinary solvents and 
acids, is non-inflammable and can be made in a wide 
variety of colors or mottled effects. 

It also has a distinct advantage in the process by which 
it is fabricated, as it lends itself to present-day mass 
production methods. An excellent example is a recent 
case where a manufacturer produced as many as 144 tube 
caps in one operation. This method permits of an econ- 
omy which is seldom obtainable in any other material. 
During the molding operation, the material reproduces 
details of mold surface, thus it is possible to incorporate 
intricate designs of trade marks or other appropriate 
features which will enhance the appearance and sales 
appeal of the package. 

A wide variety of applications in the packaging field 
have already been found successful, such as collapsible 
tube caps in various shapes, sizes, colors and designs; clos- 
ures for perfume bottles and other liquid containers; com- 
bination cap and applicators, and rouge and powder boxes. 

The container or cap made of Bakelite Molded has a 
characteristic appearance of fine quality, as there is a 
lustre and velvet-like surface which lasts indefinitely. 
A package of this type will not deteriorate on the shelf. 
It will stand considerable abuse in shipment and will lend 
itself to artistic and appealing window and counter 
displays. 

Bakelite Molded has been used in some industries for 
twenty-odd years, yet new applications are constantly 
being developed. Although it has but recently found its 
way into the packaging field, there are already a number 
of interesting containers and closures, and there are still 
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thousands of ways in which this remarkable material 
can be used. There is a definite trend toward the adop- 
tion of Bakelite Molded in this field, and progressive 
manufacturers are gaining additional prestige by adding 
this modern note and improved appearance to their con- 
tainers. 


Automatic Paste Filling, Closing and Clip 
Fastening Machine 


HE accompanying illustration shows a machine for 

automatically filling, closing and clip fastening where 
comparatively small production is required or where 
there are different sizes of tubes to be filled. The filling 
is uniform and the material is not subject to undue 
agitation as the feed rolls do not revolve except when 
the material is actually passing through. The ma- 
terial is deposited in the tubes from the bottom up to 
avoid air trapping. 

The closing mechanism is a standard power closing 
head which has been universally used for several years. 
The clip-fastening mechanism is also similar in principle 
to standard designs except for the adjustable feature 
which allows the use of clips from 1/2 in. to 11/2 in. size 
without extra parts. It is simple to adjust, positive 
in action and sturdily built. The machine will operate 


on any size tube from '/2 in. to 1'/: in. diameter and 
from 2 in. to 6 in. in length and is easily adjusted for 
these sizes. 

Complete equipment for handling one size tube is 
furnished with each machine. Additional extensions and 
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Paste filling, closing and clip fastening machine 


nozzles for other sizes can be obtained. ‘The machine is 
manufactured by the Arthur Colton Co., Detroit, Mich. 
Specifications are as follows: capacity, 30 to 40 tubes 
per minute; power required, '/:h. p.; floor space, 52 in. x 
32 in.; net weight, 1270 lbs.; gross weight, 1480 pounds. 
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DRESS MAKERS 
for Better Packages 


The “press” 
of a package has a vast 
influence on its sales. We 
have many designs for 
Christmas covering paper— 
that have charm, brilliant 
or subdued color and above 
all—-that modern touch. 





Ask us for samples. 


THEO. A. & (FF VEG ID J ute. o0. 


_1050 Fullerton Avenue 


Chicago 



































=O 
eat Ar (Y 
FT oO P| 


2p 


‘ehi4 


i eres 


Tee 


A 


Abs Wa 
> 
ps 


ZN 


By 
33 
if Hit i 





w4 
LWA 
i 
3 








—making possible the many 


beautiful papers now being displayed 


Shining from the pages of trade publications, salesmen’s portfolios, inside and outside of the popular con- 
tainers, those exquisite paper patterns and colorings, printed or embossed, all of irresistible appeal, are made 
possible by modern Waldron Machines. Waldron equipment for all decorative paper processes is becoming 
an increasingly potent factor in effecting increased sales through improved appearance of products. The 
popular papers are Waldron-processed papers. Write for any information desired. 


WAIDRON = JOHN WALDRON CORPORATION — WALDRON 


Printing and 
Embossing Main Office and Works—NEW BRUNSWICK, N. J. and 
Machines CHICAGO NEW YORK PORTLAND, ORE. Festooners 








7? THE THIRTY FIVE BILLIONS OF CARTONS USED IN THIS COUNTRY 
LAST YEAR OUR CONTRIBUTION WAS A MATERIAL FACTOR, AND 
OF MANY STYLES AND VARIETIES. 


THESE CARTONS ARE OF SUCH ATTRACTIVENESS AND BEAUTY THAT 
THEY ARE NATURAL SALES BUILDERS. ALSO, THEY ARE MANUFAC. 
TURED TO AN EXTREME DEGREE OF PRECISION, WHICH MEANS THAT 
WASTE IN YOUR PACKAGING MACHINERY IS BROUGHT DOWN TO AN 
IRREDUCIBLE MINIMUM. 


FORT ORANGE PAPER COMPANY 


CASTLETON-ON-HUDSON, N. Y. 


See our Data 


PACKAGING CATALOG 
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Cartoning Radio Tubes 


HE radio industry has speeded up the tempo of every 
other industry connected with it. Constantly 
progressing, it is continually seeking for better, newer 
ways of doing things, for means less expensive or faster. 
In the radio tube branch of the industry, production 
facilities have been ‘‘stepped up’”’ into the millions to 
take care of the skyrocketing demand for tubes. One 
of the major problems is that of wrapping and cartoning 
tubes at a minimum cost and a maximum speed. The 
F. B. Redington Co. of Chicago have solved this with a 
combination wrapping and cartoning machine. The 
first one is now in use in the RCA radio tube factory at 
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Machine for cartoning radio tubes 


Bloomfield, N. J., where satisfactory results have been 
reported. More machines are being constructed for 
other manufacturers. 

The greatest problem was that of protecting the tubes 
from breakage or jarring, while maintaining the ma- 


chine’s speed of 60 cartons per minute. This was solved 
by reversing the usual method of inserting. The radio 
tubes, once they are laid in the pockets of the conveyor, 
are not moved until they are wrapped in the protector. 
Instead, the corrugated protector and a circular are fed 
from magazines, the protector is formed into shape and 
together with the circular placed over the tube, the side 
papers of the protector are folded and the radio tube is 
then placed in a carton and the end flaps tucked in. 

So gentle and safe is this process that in a test of 200 
tubes not a single one was damaged in any way. This 
was just as true the second time when the same tubes 
were wrapped and cartoned again, without a single 
casualty. 


Moisture Losses from Bread 


HE results of a test to determine moisture losses from 
bread wrapped in regular stock and that wrapped 
in Visowrap paper, manufactured by the Central Waxed 
Paper Co., Chicago, Ill., are shown in the included tables. 
The method of making this test together with a discussion 
of the results obtained are also given. 
The samples were loaves of common white bread of 
approximately one pound each. The bread was made 
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by the Porter Baking Co. and was baked Sunday night, 
March 31, and then wrapped by hand by the regular 
employees who perhaps gave it more careful attention 
than they give their regular product. The wrappers 
were sealed with the usual sealing equipment of a bakery. 
Delivery of the bread was made at 8 A. M., April 1. 
Immediately upon receipt of the bread the loaves were 
weighed to within 0.05 gm. and placed on a rack, which 
rack consisted of four heavy copper wires stretched 
parallel across the room, spaced at intervals of about 
two and one-half inches, and in a horizontal plane at a 
height of about eight feet from the floor. The loaves 
were so placed on the rack that a loaf with one type of 
wrapping alternated with one of the other type, thus 
minimizing any tendency for error due to position. 
The loaves were separated from each other by a space of 
about two inches in order that loss of moisture from one 
loaf would not be altered by the proximity of another. 
The type of rack permitted moisture losses as if each loaf 
were suspended alone in the air. After a 24-hour period 
the samples were again weighed. The time required for 
the weighing was about one hour, but since the loaves 
were weighed in the same order as in the initial weighing 
the net interval between weighings was nearly identical. 
After a second 24-hour period the samples were again 
weighed. The results of the experiment are shown in 
Table 1. 





MOISTURE LOSSES FROM BREAD 





TABLE 1. 


Loaves wrapped in regular (printed) stock 


Grams loss in weight 








Sample Weight Ist 24 hrs. 2nd 24 hrs. Total 
1 481.45 3.1 3.05 6.15 
3 498 .25 6.3 5.75 12.05 
5 467 .75 5.75 5.45 11.20 
7 473.8 4.05 3.80 7.85 
9* 465.6 8.1 6.60 14.70 

11 451.85 4.5 4.25 8.75 
13 463 .45 4.35 4.05 -8.40 
15 476.35 4.55 4.40 8.95 
17* 498 .25 10.65 7.80 18.45 
19 461.25 4.7 4.40 9.10 
Average 471.76 4.66 4.39 9.06 

Loaves wrapped in Visowrap Paper 

2 466 .65 2.7 1.80 4.50 
4 470.8 2.2 2.25 4.45 
6 491.1 2.45 2.50 4.95 
8 487 .8 2.75 2.55 5.30 
10 481 .3 1.9 2.05 3.95 
12 465 .4 1.4 2.55 3.95 
14 493 .7 2.45 2.35 4.80 
16 515.15 3.15 3.10 6.25 
18 479.2 2.45 2.40 4.85 
20 478.75 3.15 3.15 6.30 
Average 482 .97 2.46 2.47 4.93 


* Wrapper torn. Not included in the average value. 


At frequent intervals during the day the temperature 
and humidity were taken by means of a sling psychrom- 
eter. The results are shown in Table 2. 
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Bright and colorful— 
they carry the holiday spirit along 
with the merchandise. 

Whether you are plan- 
ning a complete new holiday 
package, or a decorated carton 


in which to enclose a regular 


package, there is one board that 


will best suit your requirements 
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RIDGELO 


CLAY COATED FOLDING 
BOXBOARD 











Look to Ridgelo for 




















DURABILITY 


Bright white and smooth printing surface to bring 
out attractively the red and green inks usually used. 

Board must be tough and durable. Many Christ- 
mas packages are mailed, others are handled numerous times. 

Most important of all, Christmas packages must be 
attractive, for at no other season does appearance play so big 


a part in making sales. 


These essentials are found in 
RIDGE nino caer 


LOWE PAPER CO. RIDGEFIELD, N. J. 
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HETHER your labeling problem 
hort or tall—thick or thin— 


is s 
as long as it is round it needs a 


BURT LABELER 


BURT MACHINE COMPANY 


Main Office and Plant, BALTIMORE, MD. 


y  ussumageas Carton Designing is 
one thing. Honest workman- 
ship is another. Economical pro- 
duction is still a third. Continental 
Folding Paper Box Co. knows how 
to combine the three to everybody’s 


profit. 
a 
CONTINENTAL 
FOLDING PAPER BOX CO., Inc. _ 
RIDGEFIELD NEW JERSEY 
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TABLE 2. TEMPERATURE AND HUMIDITY DATA 


April 1 

Fahrenheit temperature Relative 

Hour Dry bulb Wet bulb Difference humidity 
8:00 A.M. 75 21 21 
10:00 A.M. 18 33 
12:00 M. ; , 21 23 
2:00 P.M. : 20.5 25 
4:00 P.M. - 20.5 25 


8:00 A.M. é . 19 30 
10:00 A.M. : 19. 29 
12:00 M. d : 20 27 
2:00 P.M. ‘ 20 27 


4:00 P.M. 20 27 


6:00 P.M. : 19 30 
April 
8:00 A.M. ; 18.5 32 


It was difficult to duplicate exactly the conditions of 
the test carried out at the Baking Institute. The ob- 
served temperature change during the course of this test 
was less than one degree after the first two hours and 78 
deg. is the average value. Although no observations 
were taken during the night the fact that the room has 
no outside exposure and that the last evening readings 
and the first morning readings were so nearly identical 
indicates that the temperature must have remained 
nearly constant. 

There was not sufficient time to develop a device for 
humidity control and the values for relative humidity 
here observed (25 to 30 per cent for the major period of 
the test) are considerably below that of the test at the 
Baking Institute. 

Although there were these variations from the con- 
ditions of the Institute test they could not be avoided, 
and after all the main object of the experiment was to 
compare two forms of wrapping materials as regards 
their efficiency in prevention of moisture losses from 
bread. 

From the standpoint of moisture losses the results of 
the experiments are in direct contradiction to those 
obtained at the Institute. The summarized results 
given in Table 4 show that under the conditions of this 
test the Visowrap paper is almost twice as efficient as 
the ordinary stock. If these wrapping papers are identi- 
cal with those tested at the Institute it is difficult to see, 
if both tests be correct, how they can be made to harmo- 
nize. 

The wrappers of samples Nos. 9 and 17 were found to 
be torn but were weighed out of curiosity as to the degree 
this would affect the moisture losses from these samples. 
However, they were not included in the averages. 

An examination of Table’ 1 reveals a considerable 
difference in weight losses within each group of the same 
stock. This may be due to’ variation in the wrapping 
and sealing, variation in the bread, or slight variation in 
the paper itself. It is probable that the first mentioned 
is the most important factor. Inspection of the loaves 
immediately upon delivery gave rise to the impression 
that a better job of wrapping and sealing had been ob- 
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tained with the ordinary stock than with the Visowrap. 
In fact, it appeared that the Visowrap loaveswere starting 
with a handicap in this respect. 

In Table 5 the deviation from the mean moisture loss 
for each sample is indicated and a calculation made of 
the mean deviation and average deviation of the mean 
for each 24-hour period for each type of wrapper. The 
reliability of the mean losses are as follows: 


TABLE 3. GRAMS OF MOISTURE LOST 


[st 24 Hrs. 2nd 24 Hrs. ‘Total 48 Hrs. 
2.46x0.12 2.47x0.095 4.93x0.19 
4.66x0.24 4.389x0.215 9.06x0.46 


Visowrap 
Printed stock 


TABLE 4. SUMMARY OF RESULTS ON MOISTURE 
LOSSES OF BREAD 


Average weight (in grams) of wrapped loaves at initial weighing 
Visowrap paper............ 482.97 10 loaves tested 
Printed paper 471.76 8 loaves tested 

After first 24 hours 

Visowrap Printed paper 

Average loss in grams , 4.66 
Per cent loss 0.99 

After second 24 hours 


Average loss in grams 4.39 
Per cent loss : 0.93 
After total 48 hours 


Average loss in grams 9.06 

Per cent loss : 1.92 
Average temperature of storage 78 deg. Cent. 
Average relative humidity 


TABLE 5. MOISTURE LOSSES 


Printed Stock 
Ist 24 hrs. 2nd 24 hrs. 48 hrs. 
Mean loss of moisture per loaf 4.66 4.39 9.06 
Deviation from the mean loss 
Sample 1 
3 
5 
3 
ll 
13 
15 
19 


2.91 
2.99 
2.14 
1.21 
0.31 
0.66 
0.11 
0.04 
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10.37 
‘ 1.30 
0.215 0.46 


Total 
Mean deviation 
Average deviation of the mean 
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Visowrap Stock 
[st 24 hrs. 2nd24hrs. 48 hrs. 


Mean loss of moisture per loaf 2.46 2.47 4.93 


Deviation from the mean loss 
Sample 2 0.24 0.67 ; 
4 0.26 0.22 0.48 
6 0.01 0.03 0.02 
8 .29 0.08 0.37 
10 0.56 0.42 0.98 
12 0.08 0.98 
14 0.13 
16 1.32 
18 0.08 
20 1.37 
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6.16 
0.61 
0.095 0.195, 


Total 
Mean deviation 
Average deviation of the mean 
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THE SPIRIT OF CHRISTMAS 


50 is embodied in every one of the fifty de- 
oo signs that comprise the line which we place 
Pe: at your disposal for holiday packaging. 


The gamut runs from the conservative 
¥ Pio mt and traditional to the most modern in 
design and treatment. 


Recognizing the wide latitude in the needs 

of various kinds of business, various 

FOR EVERY classes of trade and various localities, we 

NEED offer you a selection from a line that has 

been built up out of our long experience 

and leadership in the designing and pro- 

on duction of Holiday, Floral and Juvenile 

FASTIDIOUS Papers for the discriminating user whose 
USERS first demand is quality. 


Your inquiries are invited. 





TRAUTMANN, BAILEY & BLAMPEY 
Art Paper & Box Wrap Department 
13 Laight Street, New York 























The Trend of the Times 
SIMPLIFICATION 


Don’t be burdened or misled by 
changing glues or using a number 
of special products. 


MIKAH GLUES HAVE A FACTOR 
OF SAFETY to compensate for 
all normal variations. YOU HAVE 
A RIGHT TO EXPECT THIS of 
your labeling or sealing glues. 








MIKAH BOYS 


Largest Producers in the World 


NATIONAL ADHESIVES 


CORPORATION 


Successor to 
National Gum & Mica Co. — Glucol Mfg. Co. — Dextro Products, Inc. 


HEAVY -- 

















“HALLER” Model “H. E.” 


Automatic 14-tube Rotary Filling Machine 
for all kinds of light or heavy liquids 
Catsup, Chili Sauce, Vinegar, Soups, Oils, etc. 
Write for full information—stating your filling needs 
The standard for the past twenty years 
HORIX MANUFACTURING COMPANY 


Manufacturers of ‘Haller’? Hand and Automatic Filling Machinery 
Corliss Station, PITTSBURGH, PA., U. S. A. 
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To Help Your Package 
Catch the Feminine Eye 


MICA-MODE and 
VANI-MODE 


‘*the Box Coverings of Fashion”’ 
Have Been Created 


Now Available in 10 Authentic 
Fashion Colors, Approved by 
Noted Style Authorities 


GIVE YOUR PACKAGE 
“STYLE APPEAL” 


Cw 


Sample Books by Return Mail 














MIDDLESEX PRODUCTS CO. 


Box Paper Manufacturers 
38 Chauncy St. Boston, Mass. 
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BOSTON - NEW YORK 
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CHICAGO - ST. LOUIS 
CLEVELAND 
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TRADE \COGAND an MARK 


Cartons 


"MADE TO GIVE COMPLETE SATISFACTION” 


BY 


THE RICHARDSON COMPANY 


PAPER MANUFACTURERS SINCE 1868 
LOCKLAND, CINCINNATI, OHIO _| 
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ESIGNING special packages has become one of the important 
factors in the up-to-date paper box plant. 
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To keep abreast with the times our Creative Department is con- 
stantly bringing out new ideas in both staple and novel packages. 
The novelty pictured above is for use in the bathroom. The recep- 
tacles holding dusting powder, face powder, toilet water and perfume, 
as well as both tooth paste and brush. (Paper by Nelson Company). 
Let our Creative Department work out your own ideas for either a 
staple or novelty package, or let us supply the idea. 


W. C. RITCHIE & COMPANY 
831 WEST VAN BUREN STREET 
CHICAGO, ILLINOIS 
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All sizes, all shapes — metal top and bottom; fibre 
cap, fibre bottom - sifter, sprinkler or lift top - 
for any product — ready for your merchandising 
wrap or label or, if you prefer, printed in one, two 
or three colors — paraffined if you want it. 


FIBRE DIVISION 


WC DC ie COMPANY 


831 West Van Buren Street. Chicago, Ill. 


L. H. BRODRICK SAM O. RAUH STRIEBY & BARTON STRIEBY & BAKTON 
New York City Cincinnati, Ohio Los Angeles, Calif. San Francisco, Calif. 
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Packages of CHARACTER 


h A li: 
mil | We put character in our labels and folding ] 
4 boxes. It is expressed in expert designing and | 
the use of right colors. Character is what makes 
\ our packages stand out on the dealers’ shelves and 
| } helps make sales. 







































































Proper packaging is among the most vital of merchan- 
dising problems. ‘‘U. S.’’ Salesmen are experts on all 
matters pertaining to labels and folding boxes. 






































































































































l THE UNITED STATES PRINTING 
) & LITHOGRAPH CO. | | 
BRAND NAMES 
It is unsafe to create CINCINNATI 
or ee any trade name 110 Beech St. 
: Soa 
on Peers ake BROOKLYN 
tered and unregistered 101 N. 3rd St. 
trade mark in ex- 
istence. Consult our BALTIMORE 
Trade Mark Bureau. 28 Cross St, 
The service is free. 2 
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DOES EFFICIENT AND ECONOMICAL PRODUCTION STOP THERE? 


Is the rest more or less a maze of confusion, delays and congestions? 

Belt packaging tables for finishing operations of wrapping, cartoning, etc., enable 
fewer operators to do more work. 

Belt packaging tables organize production and keep it moving smoothly and 
constantly. The result is lower costs. 

Kiefer Belt Packaging Tables are especially built for bottling and packaging 
plants—are not cheap angle iron, or wood frame construction—but made to stand 
up for years. They may be easily moved if desired, and their length conveniently 
increased. 


Write for our new catalog showing many types and sizes, and plant installations. 






The Karl Kiefer 
Machine Company 


Cincinnati, Ohio 


: London Office: C. S. DuMont, Windsor House, Victoria St., 
' Westminster, S. W. I. 
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USE BLISS STITCHERS 


IF you want to stitch faster 
IF you value dependability 


IF you would stitch at lowest cost 


IF quick adjustment appeals to you 


IF low maintenance is of interest 


H. R. BLISS COMPANY, Inc. 


Manufacturers of Wire Stitching and Adhesive Sealing Machinery 
for Fibre Containers 


NIAGARA FALLS, N. Y. 


50 Church St., NEW YORK Transportation Bldg., CHICAGO 
Harry W. Brintnall Co., SAN FRANCISCO, CAL. 











When in 
New York 


See The 


U. S. IDEAL ROTARY 
VACUUM FILLER 


Model O-30 


Filling Hershey’s famous milk 
beverage into bottles 120 a 
minute. Machine in operation 
at 675-691 Sixth Avenue in dis- 
play window. 


There is a U. S. Filler for any 
filling problem you have. 
Write us for catalog. 


U.S. BOTTLES MACHaneRA’ Co, 


INCORPORATED 


BOTTLING 4xo PACKAGING ENGINEERS 


EXECUTIVE OFFICES ane SHOPS 


4015-31 N. Rockwell St. 
Chicago, IIl. 
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MODERN PACKAGING DEMANDS 
a @ &. MODERN PAPERING 








' PERFECTION 
BOX PAPERS 


ee Ae your products out of the 


commonplace —into the sphere of 
consumer acceptance. 

We manufacture hundreds of de- 
signs in myriad color combinations 
for every seasonable and year ‘round 
requirement. 

Special designs can be arranged for. 


It is a pleasure to submit samples and 
any information desired 


ROYAL CARD & PAPER CoO. 


Manufacturers of “Decorative Papers | 
ELEVENTH AVENUE & 251th JT. NEW YORK, N.Y.- 


THIS SAMPLE SERIES 7-201-B 
Stocked in this and four other color combinations 




















Package your liquid or 
semi-liquid products 


with this STOKES 
Filling Machine 


Fills cans or jars up to one quart size 
Accurate—identical quantity in every 
container 
Clean—no spatter or drip 
“Nocan—no fill” attachment—no discharge 
of material unless container itself trips 
sensitive control 
Easily adjustable to different size containers 
Compact—24” x 48” floor space 
All parts readily accessible 
Capacity—up to 30 per minute 
Can be supplied with overhead hopper and agitator if desired or 
er connection as required. Furnished with or without conveyor 
eed. 
Specially suited for handling greases, paints, oils, preserves, syrups, 
jellies, mayonnaise dressings, and similar products. 
Send us data on your filling problem or samples of your products 
and we will make recommendations promptly. 


Write today 


FJS§roKes MACHINE COMPANY 


Tube, Jar and Powder Filling Equipment 
5970 Tabor Road Olney, P. O. Philadelphia, Pa. 




















Solving the Problem 
in the Shipping Room— 


No company can afford to be with- 
out this wonderful labor saving ma- 
chine regardless of how small or how 
large his production may be. There 
is a Harmon Sealer that will answer 
his requirements. 





j Pressuve evenly applied on eurface 
1—Metal Construction throughout. 
2—Simple! Rigid! Foolproof! 
3—Requires no skilled labor to operate. 


4—Applies an equal amount of pressure on all sealing 
surfaces of your container. 


5—Shipping container carries better in transit. 


Write Today for Particulars 


The HARMON SEALER 


4017-19 W. Lake St. Chicago, Ill. 





After container has been sealed 
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Adhesive Specialists 


SEALING and LABELING ADHESIVES for all types of machines, labels, and boxes. 
Write us your needs and troubles. 


Prices and samples quickly furnished. 


The F. G. Findley Company 


Adhesive Manufacturers Milwaukee, Wis. 
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WHEN ORDERING 


ROBERT GAYLORD, INC. 


GENERAL OFFICES~*~ SAINT LOUIS 











i] How Much Do Your ©» 
Partitions Cost © 


Here’s a machine (Vailco No. 3) that cuts from the roll and assembles partitions 
ready for insertion into your boxes. 

All sizes of partitions completely locked—will not fall apart. 

One man operation. 

Speedy, efficient and economical. 

You can reduce the cost of your partitions by its use. 

Full particulars on request. 


PARTITION MACHINERY, INC. 


569-589 E. Illinois St. Formerly Self-Locking Machine Co. Chicago, Ill. 
Cable Address: SELF-LOCK, CHICAGO 

















72 Modern Packaging 











halloween 


One of the “Made in America” Box Covers 









“HE glow of the harvest moon, the orange 
gleam from the “pun’kin lantern”, a 


background for witches and black cats and 
goblins; in short, just the box cover for 
Halloween. 9 Tangerine, Washington Brilliant 
Box Cover, one of the Made in America 
Box Covers, is most appropriate for 
your Halloween packaging. 


Sample Book will be gladly sent upon request 





DESTRECE 
PAPER MAN a 


New York Office 
41 PARK ROW 
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What is your 
PACKAGING 


costing you,? 


CARTON FEEDER AXD 
BOTTOM SEALER 


e 


(75 PER MINUTE 
J TOP PRODUCTION 





Here is the answer 


to our labeling 
JOHNSON Greater-Capacity Automatic PACK- difficulties! 
AGING MACHINES insure efficiency, reduced 
overhead, increased and quickened production, Cartons, bottles, boxes, 
ee ° ¢ fibre cans, mailing tubes, 
waste elimination and improved package appear- envelopes, etc., are la- 
beled rapidly and (safely. 
ance. 
Practical when packing 


‘ groceries, paint, chemi- 
Let our technical adviser check your packaging 


cals, textiles, cosmetics, 
extracts and other prod- 
costs with you—and submit his recommendation. 


ucts in neatly labeled 
j i it i containers. 
Your own judgment will tell you that it is poor en siecle oe 
economy to install any packaging equipment un- edges of labels. No 
less it is the best. 


lumps, blisters or 
wrinkles. 


Paste coating ac- 
curately controlled. 


30% increase in la- 
beling output as 


| . workers devote all 
time to attach la- 

JOHNSON AUTOMATIC SEALER CO. — 
Battle Creek, Michigan, U. S. A. For PACK- 
New York, 30 Church St. Chicago, 228 N. LaSalle St. ING, MAIL- 


ING, SHIP- 
PING 


The Coupon will bring our Engineer, or Catalog. 





MAIL COU- 
PON for 
REE 
TRIAL 
without 
obligation 











‘a Potdevin Machine Co., 1228-38th St., Brooklyn, N. Y. 
ns JOHNSON AUTOMATIC SEALER ? re Please send a pasting machine for 10 days’ free trial. We will 
ich. : d Packagin 
Battle Creek, M nd experience 


pay for * 7 dei — 30, otherwise return it express prepaid. 
7 anon obligation, please se iso send free sample of paste. 
Engineer. 


O 6” wide Paster, hand driven 
C Send Catalog. 0 6” wide Paster, with motor complete 
O 12” wide Paster, with motor complete 
IMPORTANT: State current & volts for motor 
OAc. OD.C. O110V. O 220V. 
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ANUFACTURER of Automatic 

Paper Box Machines which pro- 
duce the complete box from the roll 
or blank, printed or plain. We also 
make Blanking and Partition 
Machines. 


Submit sample of any box you use 
in quantities, and we will advise price 
and delivery of machinery best suited 
for your requirements. 


INMAN 


MANUFACTURING CO. INc. 
AMSTERDAM, N. Y. 





Opens Mid-August- 
ee York; 








OPPOSITE PENNSYLVANIA R. R. STATION 






New York’s new hotel truly expres- 
sive of the greatest city. 1200 
pleasant rooms each with Servi- 
dor, bath, circulating ice water 


and radio provisions. 














IBRE CANS 


of Every Description 





Here is one place where you can get a quality 
product, plus real service, at the same cost 
you would expend on a mediocre product. 


We manufacture fibre cans—square, round, 
oblong, with tin tops and bottoms and also 
complete with labels. 


Leaders in industry use our cans exclusively. 
May we quote you on your requirements? 


Ask for samples and prices 


R. C. CAN CO. 


121 CHAMBERS ST. ST. LOUIS, MO. 
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Chestnut at Ninth Street 
PHILADELPHIA 


The traveller or permanent = 
guest is assured of attentive serv- = 
ice, enjoyable environment and 
the highest refinements of good = 
living at The Benjamin Franklin. 
Here you will find, combined in 
an unusual manner, the tradition- 
al hospitality of 
more leisurely 
times with the = 
most modern = 
hotel appoint- 
ments. — 















Twelve hundred rooms, 
each with bath 






Rates commence 
ai £1.00 








HORACE LELAND WIGGLING 
Managin: Usrector 
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WEEKS 
AUTOMATIC 
LABELERS 


SINGLE and DOUBLE 
for Oval, Round or Square 
Bottles, Cartons 
or Cans 


SINGLE LABELERS 


Apply spot labels and 
talals on three sides. 


DOUBLE LABELERS 


Apply front and back 
labels simultaneously and 
two labels on four sides 

of containers. 
EEKS LABELERS are essential for 
straight line production. They sup- 
ply the missing link in Filling—Screw 
Capping; Labeling — Cartoning Opera- 
tions. One WEEKS Unit will replace 


two to five semi-automatic hand-fed 
labelers. 

UNEQUALED for accurate registration 
and clean application of labels. 


SPEED—40-120 CONTAINERS 


per minute 


INSPECTION AFTER LABELING 
UNNECESSARY 


McDonald Eng. 
Corporation 


220 Varet St. Brooklyn, N. Y. 
London: Windsor House, Victoria St., S. W. 1. 
















































August, 1929 


REG. U. S. PAT. OFF. 


Try this widely-used galvanized stapling wire 
on your boxes. ‘‘Silverstitch”’ is better because 
(1) it resists rust, (2) is uniform in width, thick- 
ness and temper, (3) feeds through the ma- 
chine perfectly—no interruption to the job, 
(4) supplied in five or ten- 
pound coils of continuous 
length—no stopping to 
thread short pieces. 

Send today for a free sam- 
ple coil of this accurately 
made, high-tensile- 
strength ACME quality 
wire. 

Thereis no obligation. We 
would welcome your giving 
**Silverstitch”’ a thorough 
tryout. 


ACME STEEL COMPANY 


General Offices: 2840 Archer Ave., Chicago 
































Our special designing depart- 
ment is at your service, with- 
out charge, to analyze your 
shipping case requirements 
in either corrugated or solid 
fibre cases. 


Expert designers will study 
your problems and design a 
sturdy shipping case, with- 
out bulk, that will cut ship- 
ping costs to a minimum— 

‘‘A Case of Economy.”’ 


Write us for this free modern 
packaging service—no obli- 
gation whatever. 


Solid Fibre and 
Corrugated Shipping Cases 
ROCKFORD FIBRE 
CONTAINER COMPANY 
DIVISION OF 


Rockford Paper Box Board Co. 
Rockford, Illinois 
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The maintenance of Quality in 
Wirz Tubes is not due to 


present-day keen competition 
but to the foundations of 
our organization — conceiv- 
ed and built to furnish 
you with collapsible tubes 

of irreproachable mien 
and mechanical superi- 
ority. ~ Our fifty years 


of tube making guar- 


antee this. ~ ws we w& 


— At your Service — 








A.H. WIRZ, INC. 
Chester, Pa. 


NEW YORK OFFICE CALIFORNIA OFFICE CHICAGO OFFICE 
CARBIDE & CARBON BLDG 1231 E. 7TH STREET RAILROAD EXCHANGE BLDG, 
30 EAST 42ND STREET LOS ANGELES JACKSON & MICHIGAN 





Bring exquisite new 
ereations, steadily’ 
strengthening the fash-) 

' fon and leadership that 
began with their origin. 
Designs that will appeal to 
the merchandiser who takes’ 
pride in the presentation of his 
products. aA' ry 


We cooperate with box 
makers and buyers in 


the United States. 


AMERICA’S STANDARD FANCY PAPER: = lias FOR QUALITY MERCHANDISE 
EASTERN TERRITORY OPEN FOR REAL LIVE WIRE PAPER JOBBER 


THE NELSON COMPANY 


1326 West Washington Boulevard 


CHICAGO 
ROO NNN v* 








VOLUME 
TIGHTLY BOUND 


BEST COPY 
AVAILABLE 
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